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WEEKLY REVIEW 


Pea Crop Suffering in the West—Corn and Tomato Crops 
Making Fine Growth—Canners Largely Out of the 
Market on Both Spots and Futures—Canned 
Foods in a New Market Now. 


Reports are coming from the West of damage to the pea crop 
from the severe heat. This was feared early in the season, and 
more particularly for the effect it widl have in bunching the crop. 
‘Damage up to date has probably not been great, but a continu- 
ance of this weather will cause much trouble. Canners are wor- 
ried over the outlook, and are mainly off the market as a result. 

On the other hand, this heat is making corn here in the 
East the corn crop, although of shortened acreage as compared 
with last year, may be said to be in splendid condition. It looks 
well and is making rapid growth under the good moisture con- 
dition of the soil and hot weather. And this same condition may 
be extended clear up to the fields of Maine, where the corn is 
all that anyone could ask for on such acreage as is out. Many 
reports say that the crop could not look better, and as a crop is 
in better condition than for years, and this is also largely true 
of the great corn canning regions of the West and Central West. 
There is no complaint of crop conditions, the complaint being 
directed to the shortened acreage, running in the West from 25 
to 40 per cent below. normal. If the season continues as it has 
begun the good crop will make up some of the loss caused by 
the short acreage. But if we judge this crop by others that have 
come through this season, this good result will not be obtained. 

California and the East or South, as it is referred to in the 
matter of early pea canning, had fair prospects for their pea 
packs, but neither of them got up more than 50 per cent of a 
normal pack. And now Indiana, that it has finished upon its 
pea pack, finds its count only about half what it expected, or got, 
last season. That seems to be the fashion of the day—to have 
good prespects upon the crop out, only to find results about half 
of expectations. 

About the only thing that canners are interested in today are 
crop conditions, and these may be written down as very bright 
at this particular time. If Dame Nature will only be kind the 
rest of the season, the canners have promise of coming through 
with fair packs, though there is no possibility of reaching an 


average. It would be a real calamity if the shortened acreage 
were later badly hurt by unfavorable weather. 


Tomato fields in this great tomato canning region are look- 
ing well and making good growth. The plants look healthy and 
stocky, where they have been set out for some time, but many 
of the fields are small and just starting. A long, dry, hot spell 
will not do these late plantings any good, but would benefit those 
which have gotten a good start. The market has come to realize 
that the acreage of tomatoes, taking the country over, is very 
short this season, as compared with last. As a result, buyers 
are ready and willing to cover a good portion of their wants, but 
the canners rightly hesitate about taking further risks. If the 
crop is as short as it promises to be, the prices will rule high and 
the canner who sells futures at present prices might find trouble 
in getting out even. 

It is a significant fact that when the Government allowed the 
city authorities here to buy some of its surplus canned foods, it 
withheld tomatoes. And we understand that tomatoes are not 
being urged in the offerings of these surplus goods. The Govern- 
ment has been making so many “bulls” lately, in the shape of 
cutting off sources of revenue when it needs revenue so badly, 
that possibly it seems here it is bad policy to sacrifice tomatoes 
now, only to be forced to buy others later t higher prices. As 
we said last week, it would be a fortunate thing for the tomato 
market if the about three million cases of surplus reported held 
by the Government could be added to the 1919 pack, to help out 
the certain shortage of this year, instead of being thrown into 
immediate consumption at this time. 
this is done. 


But we seriously doubt if 
It would be most too wise an action, and entirely 
out of place alongside of the Government’s late style of proceed- 
ure. Men are coming to figure the Government’s action by first 
determining what is the wisest thing to do, and then choosing 
the direct opposite as the course likely to be followed by the 
Government. 

The week has been so short that transactions in canned foods 
are of necessity light, and*changes in the market very small. 
Most ecanners have withheld from the market on both spots and 
futures, the former because they have nothing to sell, and the 
latter because they have sold as much as safety permits in sight 
of the short acreage and possibility of advancing costs. Brokers 
are being urged to buy lots for would-be purchasers, but it is 
growing more difficult every day to get the kind of goods de- 
sired. Offers of orders are met with refusals by canners, and 
the lot of the buyer’s agent is not a pleasant one. 

The business is in a new day in that the canners have money 
and are able,:accordingly, to conduct their affairs as they think 
best, refusing to sell when the prices do not seem proper, and 
able to hold the goods until conditions improve, This was not 
always so, and the fact that it has not made many weak spots 
in the market, which the buyers were able to take advantage of. 
and thereby influence prices against the canners who might have 
held. In other words, it used to be that the weak canner, with 
little or no capital and entirely at the mercy of his bankers or 
the men who furnished the money, governed the market, a situa- 
tion which used to be referred to as the tail wagging the dog. 
There are still some such weak canners, but not nearly as many, 
and, on the other hand, there has been a wonderful increase in 
the number now able to finance themselves. The bulk of the can- 
ners are now able to sit by and see the weak one compelled to 
sacrifice his goods without feeling that old impulse that if they 
do not get into the market it will break down and down, and they 
will be left with their goods on their hands. The only one hurt 
now is the weak one, for their sacrifice does not affect the market. 

And when Inspection is put into operation this season, as it 
will in all sections and with most canners, the situation will be 
still further improved. The man who has goods which car bear 
the certificate of inspection will not be worried over the possibility 


‘will make that market. 
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of a market, because the market is waiting for them; and if it 
were not, the advertising campaign which is due to start now 
Goods which do not carry the certificate 
will not compete with certified goods—they are automatically re- 
moved to themselves. We are in a new day now, but there is an 
even brighter day just ahead of us, and every canner who joins 


inspection will share in it—and no others. Look at the thing in 
an impersonal way, free from your bias toward custom. If you 
knew nothing about canned foods, and you were given the chance 
to buy goods which are absolutely guaranteed by the National 
Association of Canners, and goods which are not so guaranteed, 
which would you take? There is no question about it, and past 
reputations will not alter the situation one bit. Personally we 
cannot see how any canner can afford to stay out of this, if he 
knows anything about public taste and the strength of advertising. 


PAYING WAGES THROUGH A BANK ACCOUNT. 


Not long ago the manager of a big industrial plant in 
England saw several hundred of his employes crowded around 
the paymaster’s window, drawing their wages. It struck him 
that this was not only a waste of their time, but that it was 
an undignified scramble for the money they had earned. He 
would not have liked to get his own salary that way. It 
seemed as thougb a more modern method of paying wages 
might be contrived. 

Going back to his office, he worked out a plan that com 
bines dignity, time saving, and thrift. This has been approvea 
by the company, and is now optional with employes, many of 
whom are taking advantage of it. 

Instead of asking employes to congregate around the pay 
window and wait their turn, they may open a checking ac- 
count at any bank selected by themselves, and the company 
deposits wages each week to the employee’s credit, in his own 
bank. The emplove then pays household bills by check, draws 
out whatever cash is needed, and leaves the balance in the 
bank as savings. The company makes a further contribution 
to his account representing about five per cent interest on all 
the money which he is able to save. 

Before the war, a dollar belonging to an employe and a 
dollar belonging to the employer, were seldom on speaking 
terms. They represented two entirely differnt kinds of money 
and had no association with each other on the employer's 
books, nor ever combined for teamwork. 

But war finance broke down this ‘‘class consciousness” be- 
tween the two dollars. When employes bought Liberty bonds 
or pledged themselves to take a certain number of Thrift 
Stamps weekly, the employer volunteerd to do the accounting, 
deducting bond payments from wages and slipping Thrift or 
War Savings Stamps into the pay envelope. This brought a 
new viewpoint to both parties. The wage earner often saved 
money for the first time in his life, and the employer felt that 
thrift had a stabilizing value in his work force. That was a 
value worth paying for, and presently the employer was adding 
money to employes’ savings in the form of additional interest 
or a bonus. Now the idea is being carried further, as in this 
English plan of paving wages, extending decent banking facili- 
ties to wage earners. 

For lack of a checking account hard-earned money is 
often frittered away, stolen, lost or handed over to fraud pro- 
moters. But any man or woman who banks money and pays 
bills by check, and accumulates savings for investment socn 
learns to manage money matters skillfully. The common di:- 
trust of banks disappears. The banker’s counsel is sought in 
matters of investment There is an improvement all around. 

It seems to us this suggestion might apply particularly to 
canners, and the local banks would surely welcome it. 
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CANNERS! Just a word. 


If you have not as yet purchased ALL of your 
‘1919 requirements of shooks, unnecessary pro- 
crastination may prove expensive and annoying. 
Why? Because the price relationship existing 
between lumber values and selling prices of 
shooks is amazingly inconsistent. Building is 
booming—lumber advancing and mill stocks 
small. The result in sixty or ninety days should 
be obvious. 


Think of a 
SOFT TEXTURE PINE 


shook with ONE PIECE ends and sides—easy 
to nail and attractive in appearance, from a 
source at your disposal for years to come. 
Worth while looking into isn’t it? 

Our shooks speak for and are in a class by 
themselves BECAUSE we are boosters for a 
BETTER BOX, with quality and service our 
gospel. Write us for sample shook and prices. 
Don’t delay. 


A. W. PINGER 


824 Plymouth Bldg. - Minneapolis, Minn. 


Weller Conveyors 
Save You Money 


Whether it be for the handling of raw or 
finished product in bulk, cans, boxes, barrels 
or crates, there is a type of Weller Conveyor 
that will fit your requirements perfectly and 
save you money. 

Catalog P-24 will show you why. Send for 
it now. 


Weller Manufacturing Co. 
1856 N. Kostner Avenue, = Chicago, Ill. 
Manufacturers of 
Drag, Screw, Apron Conveyors 
and other special canning equipment 


DOES THIS INTEREST YOU? LOOK! 
STOP RUST IN YOUR PACK 
HOW? 


ASK US WE WILL TELL YOU 
WE KNOW 


The Hughlett Can Lacquering Machine 
Used all over the World 


SEELY BROS. Sot Manufacturers Blaine, Wash., U. S. A. 
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NEW YORK MARKET 


Trading Small Account of Holidays—Shortage in Acreages Be- 
gin to Be Realized—Jobbers Trying Now to Cover— 
Tomatoes Remain Firm—Corn Outlook Not 
Bright—Pea Pack Causes Worry—Apples 
Continue to Advance—Picked Up 
in This Market, 


Reported by Telegraph. 


New York, July 2, 1919. 

‘The Situation—With the week broken by virtually two 
holidays, for many left their offices on the 3rd and will not 
return until Monday, the week has passed without the usual 
volume of trading. Vacation time is here, and with it has 
come a disposition to do as little trading as possible. Most 
interests are undertaking very little new business, but are en- 
deavoring to care for their regular customers. They are not 
especially anxious to obtain new ones, preferring to attend to 
what they have and allow the new ones to go to others who 
may be better situated. The feature of the week has been the 
persistent reports of crop shortage in almost all the principal 
varieties. Experts traveling through the South tell of a re- 
duction of acreage in the leading crops which will cause a 
much smaller output than usual. From the West come re- 
ports of reduced acreage and reduced yield on the acreage 
planted. New York State tells of small acreage and reduced 
crops. New Jersey crops suffered through hot weather and 
rain and wil] be greatly reduced in consequence. The Maine 
corn acreage is said to be light, and so reports come in. The 
percentage of reduction is not always stated, but it runs as high 
as 50 in some instances and perhaps falls to 25 in others. 
Maybe the average can be safely said to be somewhere between 
these two extremes. While perhaps the tomato crop will make 
up a part of what it seems to lack at present the fact remains 
that the total will be below what was expected, and below what 
it commonly is at this time. Buyers are learning this and are 
endeavoring to get attention from packers of al] varieties at 
the moment, but they are not as successful as they would like 
to be. Until something is done to make the packer feel that 
he is going to have a surplus beyond orders already accepted 
he will not take further orders. The present time looks a little 
dubious for the buyer whose quota is not filled. 

Tomatoes—Although the offering of something like 3,000,- 
000 cases by the Government has left the market in a more or 
less unsettled condition, the situation as a whole is firm and 
buyers are not getting much resopnse to their requests for 
goods. No. 2s are firmly held at $1.25, where any stock is 
available. No. 3s are quoted at $1.75 and No. 10s, if holders 
have them, are quoted at $5.75a6.00. Not many have any- 
thing to offer in either one. California No. 2%s are held at 
$1.30 and No. 10s are firm at $5.50. For futures the market 
is substantially the same, though perhaps some holders are 
asking 5c more for No. 8s. As a whole the market is very 
quiet. Buyers are making inquiries, but packers are steadily 
refusing to accept further urders unti] they know what the 
crop will be. The output will be much reduced, according to 
reports of those who are investigating the situation in various 
localities. Perhaps in the end the yield will be larger than 
now, seems probable, but apparently it is to be much reduced. 
Buyers are beginning to realize their position and are now 
endeavoring to secure further commitments before it is too 
late to obtain anything, but as a rule their orders are either 
refused or acceptance postponed. Not much activity at pres- 
ent. 

Corn—Reports concerning the crop are not promising. 
Growers say they will not have nearly as much as they expect- 
ed. The reduction estimates vary from 25 to 50 per cent, de- 
pending upon the locality, but all agree that a good deal less 
than last year may be expected. Buying now is in small lots, 
partly because buyers want only small lots to tide them over 
and partly sellers will not offer anything but small lots. The 
situation is so unpromising that many canners have ceased to 
accept orders until they know what the output may be. It is 
said that acreage is down at least 35 per cent in some Western 
localities, and that the yield per acre is reduced as well. 
Holders are firm in their views and such lots as are left are 
maintained at ful] outside prices. 

Peas—The situation has become acute. From practical- 
ly all packing centers come reports of shortage in the present 
crop, and, judging from these reports, as they have come in 


‘rains spoiled a promising crop. 


during the week just passed the output this year will not be 
more than 50 per cent of last year. Hot weather and heavy 
Furthermore, the quality of 
those to be harvested is much reduced and not more than a 
very small percentage of fancies will be put up, while standards 
and other grades are all lower than they would have been 
under other conditions. Spot holdings are light and all in- 
terests are maintaining their supplies as firmly as possible. 
Meanwhile buyers are taking such lots as they can get and are 
endeavoring to induce brokers to accept further orders for new 
pack. Most of them have orders from their principals not to 
do that and are saying that the buyer must wait until it is 
known what the output will be. 

Fruits—The outstanding feature of the situation is the 
steady export demand which has extended to substantially all 
varieties, but is most persistent upon peaches, apricots and 
apples. The latter were taken only after the others were 
practically exhausted. The outlook for the coming crop is not 
the best in any variety, and sellers are not anxious to make 
further commitments at present. 

Apples—The market remains firm, with New York No. 10s 
quoted at $6.25 and all other offerings from Maine, Pennsyl- 
vania and the West held at $6.00. Not much business is done 
in futures, the uncertainty of the output serving to keep pack- 
ers from accepting many orders under present conditions. Old 
supplies are about exhausted, and holders have almost nothing 
to offer. 

Peaches—England wants more peaches and is quite willing 
to pay as high prices for them as American packers choose to 
ask. But the supply of old pack is light and buyers are obliged 
to go about from place to place and get small lots here and 
there. The future pack is probably all sold up and a liberal 
proportion is going abroad. 

Apricots—Foreign buyers would pay almost any price for 
present supplies and then dupilcate it by paying equally as 
high or higher prices for the coming pack. Probably every- 
thing that will be put up this season is under contract. Prices 
are high and will remain so indefinitely. Contracts are resold 
daily as high as 12% to 15 per cent above opening prices, and 
in some cases they have advanced as much as 20 per cent. 

Salmon—England is importing quantities of salmon. The 
week ending May 29 over 31,000 cases were shipped into the 
country. Prices for all varieties are high there and firm. On 
the spot business is done in small lots only. Buyers are not 
especially anxious for further supplies and are taking only 
what they need for the present. They are doing very little in 
futures. Red Alaska is wanted abroad, but apparently it is not 
easy to find and the market is somewhat quiet in consequence. 


' Other varieties are less active, but all are firmly held and the 


situation offers no indication of change. The pack is progress- 
ing well in most localities and the output thus far is about up 
to the previous estimates. What the final output will be no 
one can say as yet. but it will probably reach about the pro- 
portions which most large packers have expected. 
Sardines—Exporters are asking for domestic sardines. 
One request was for a lot of 2,000 cases while France sent in- 
quiries regarding a lot of 10,000 cases. So far as can be 
learned none of these inquiries have yet resulted in large con- 
tracts though sales of 250 to 500 cases are reported more or 
less numerous. It is reported that quotations are to advance, 
but thus far nothing has been soid by the packers themselves 
and both old and new pack are selling at previous figures. A 
number of canneries are in operation, but some of the large 
ones have not started as yet, though a fair‘run of fish is re- 
ported from the Maine Coast. Holders in the local market 


‘are firm in their views and prices are unchanged. 


Tuna—No further changes have been heard regarding 
tuna. The market is fairly strong, but movement is rather 
restricted at the movement. Only smal] quantities are wanted 
by any buyer. 


PICKED UP IN PASSING. 


A long holiday this week cut out two trading days, but, as 
a rule, the bulk of the trade was glad of the respite. Nearly 
everybody is glad to get away for a holiday, such weather as 
has been gracing this section of the world for some weeks and 
the roads were filled with automobiles and other vehicles, 
their inmates getting away from the city until Monday. Next 
week canned foods men will be quite ready to take up again 
the burden of their activities. They look for better business 
now the first half of the year is passed, and the dealer can 
adjust himself better to changed circumstances. 

Information from the South is that the acreage of toma- 
toes will be greatly reduced this year, which will naturally cut 
down the output materially. No one is attempting to guess 


how much this reduction will be, but that it will be consider- 
able seems certain from what is said now. 


RARER 


8,8,8,8,8 


THE SATISFIED CUSTOMER IS THE BEST ADVERTISEMENT 
A MANUFACTURER CAN HAVE 


A packer in Maryland writes to his can maker as follows:— 


Gentlemen: - 


I beg to say that the cans furnished by you during the 
season 1918, have given entire satisfaction. The cans were 
perfect in every way, could not have been better. There was no 
delay in deliveries of cans by your company, AND THE 
MAX AMS MACHINES YOU FURNISHED US GAVE 
US ENTIRE SATISFACTION. 


Another Maryland Packer writes as follows: 


Gentlemen: - 

The No. 128 machines you furnished me gave me the 
best satisfaction of any machines I have ever used, AND 
WOULD DO 72 CANS PER MINUTE. 


Patented , While from Virginia this letter was received: 


No. 128 Completely 


Automatic To Whom It May Concern: - 


Double S This is to certify that we used your Cans AND MAX 
ae AMS DOUBLE SEAMERS, both of which we found to be 
first class in every respect. 


Names of above concerns given if asked for 


The above concerns use “AMS’ DOUBLE SEAMERS EXCLUS- 
IVELY, and on the basis that it is PERFORMANCES THAT 
COUNT, tell a story of UNUSUAL INTEREST 


101 PARK AVENUE 
THE MAX AMS MACHINE C0., _ Chas. M. Ams, President NEW YORK CITY 


Branch Office Chicago, 39 S. La Salle Street 
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A small run of sockeye salmon is looked for this year, and 
exporters are reported to have bought a larger part of the prob- 
able pack. 

California canners are urging their customers to place 
their orders early. They say that an advance in price may 
be expected later in the season. 

Michigan canners are reported to have sold the bulk of 
their expected pack. A fair output is looked for, though it 
is still a little early to be even reasonably certain about the 
estimates. 

Canning is taking the sugar supply, and demand has in- 
creased recently very rapidly, and in some localities sugar is 
searce again. A report was circulated in some of the subur- 
ban districts around New York this week that sugar cards 
will have to be issued again during canning time. Refiners 
say they can’t supply demands at present. They are melting 
100,000 tons a week. Europe is buying all it can get. 

Thus far only a few small canneries are operating on 
sardines on the Maine Coast. Few, if any, of the larger plants 
wil] start before August. California sardines are meeting with 
a fair consuming demand and prices on spot are strongly 
held. 

Irving G. Thursby, for a half a century connected with the 
eanned foods house of Kemp, Day & Co., died last week after a 
brief illness. He and his brother Sidney, have been connected 
with the same house for fifty years, though Irving has been 
more closely identified with the grocery department during re- 
cent years. He was well known in the trade and will be 
missed by his old associates. The funeral was last Sunday 
and many of his former business associates were present. 

- According to advices received from England the demand 
for American canned foods there greatly exceeds the supply. 
The shortage of red salmon and fruits is particularly notice- 
able. A few French sardines are coming forward, but they 
have to be handled under license. Lobsters are wanted, but 
supplies are small. Another allotment of Red Alaska salmon 
is now being made. The consumptive demand is satisfactory, 
and future supplies may be insufficient to satisfy requirements. 
California fruits are wanted, with fine weather stimulating de- 
mand for supplies. High prices are paid for apricots, pears 
and other varieties. Peaches have become much depleted 
lately and further arrivals are needed. Canned meats are 


called for at full prices. The smaller sizes of beef are wanted 
because of the scarcity of the larger ones. Government sup- 
plies of all kinds are being cleared. 


Only one sardine factory at South Portland, Me., has 
opened as yet, the one operated by the William Underwood 
Company. The herring are beginning to run in UCasco Bay, 
and this firm has already put up a few fish. 


Belated buyers are importuning brokers to secure blocks 
of peas for them, but the situation doesn’t favor such opera- 
tions. It is difficult to find packers who will take on such 
business. 

Arrivals of canned foods in England for the week ending 
May 29. To Liverpool and Southampton: Sardines, 1,401 
cases; salmon, 4,976 cases; fruits, 3,608 cases; pineapples, J00 
cases; fruit pulp, 1,393 cases; tomatoes, 5,325 cases. To 
Liverpool and Manchester: Salmon, 26,629 cases: fruits, 3,592 
eases; fruit pulp, 257 cases. Totals for the week are; Sar- 
dines, 1,401 cases; salmon, 31,598 cases; fruits, 7,200 cases; 
pineapples, 900 cases; pulp, 1,650 cases; tumatoes, 5,525 cases. 


A few French sara‘nes are reported as becoming available, 
vut export can only be -arried on under a license. It is early 
to say what the French fishing will bring, but it is expected 
that the news soon to be forthcoming will be favorable. 


One well known broker traveling through the tomato belt 
of the South writes that leaving Wilmington, Del., for points 
further south he passed miles of wheat and corn growing on 
ground once planted to tomatoes. He says further that the 
eo he has seen refuse to name prices in advance of the 
pack. 

A letter from California says that the fishing industry of 
that State has been given a new lease on life by the action of 
the Government agencies in ceasing to enforce the law for- 
bidding aliens the right to fish, if their vessels are more than 
five tons burden. As most of the boats are foreign owned if 
the law were enforced all fishing would be stoped. The fisher- 
men are advised, however, that at the expiration of the present 
season the question of foreign-owned vessels will come up for 
settlement and it will be settled in accordance with the law. 
This seems to mean that foreigners will have to go out of 
business or change the registry of their vessels. 


HUDSON. 


the press. 


control. 


Patented 


BR. W. BLISS 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


Perfect Work and Maximum Output 


They are adjustable for different diameters; changes and 
adjustments are quickly made. 


are automatically fed from the holder into and carried through 


Positive top and bottom knockouts are provided. 
All adjustments are open and simple. 


continued without stopping the press. Positive clutch, instant 
Capacity 60,000 to 100,000 ends a day. 


These machines are often arranged with edge curling 
machine attached to back of press. 


_ the curling attachment is operated in conjunction with and 
direct-driven from the press. 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S A. 


Detroit Office: Dime Bank Building. 
Offices in Eurepe: 100 Boulevard Victor, Hugo St. Ouen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


Positive feeds. The strips 


Feeding may be dis- 


Arranged in this way 


Cleveland Office: Union Bank Building. 
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CANNING BOXES 


LOCK CORNER or NAILED CORNER 
WHITE PINE LUMBER EXCLUSIVELY 


Special facilities for handling 
carload shipment 


FACTORIES LOCATED AT ORANGE, MASS. 


Let us quote ‘‘Delivered prices’? on your requirements 
All boxes go direct from ‘‘factory to consumer”’ 


BOGERT & HOPPER 
67 Barclay Street New York City 


ATLANTIC CANS 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 
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| CHICAGO MARKET 


Advantage Is Being Taken of the Holidays—Canners Being 
Sold Out the Buyers Find Time to Relax—One In- 
diana Canner Cuts Future Price on Tomatoes— 
Buyers Turning to the No. 2 Cans—Whole- 
sale Grocers Score Freight Discrimina- 

tion in Favor of the Big Packers. 


Reported by Telegram 


Chicago, July 1, 1919. 

Vacation Time—Many of the buyers for the large houses 
are away on vacation or are preparing to take their annual 
outing, and as brokers usually arrange to take theirs when 
the buyers are away, the market is to some extent disabled 
and inactive. Futures are pretty well sold up to the limit of 
production anyway, and spots are either all cleaned up or un- 
salable. The market is on this account and for these reasons 
stagnant. 

Canned Tomatoes—A sensation was sprung upon the mar- 
ket this past week by an Indiana canner, whose affairs are 
somewhat complicated, who appeared in Chicago with extra 
standard No. 3 tomatoes for future delivery, and took on orders 
from several brokers for an aggregate of fifty thousand or 
more cases. The orders were submitted, I learn, to the parties 
in control of the cannery, and all declined. The price named 
was $1.50 per dozen for No. 3 extra standard, f. o. b. factory. 

There has been some “‘fill-in’’ buying of futures during the 
week on a basis of $1.10a1.12% for standard twos, and $1.60 
for standard trees, f. o. b. Maryland and Pennsylvania can- 
neries. These purchases have been inspired by reports that 
the acreage in Indiana is going to be quite small. The Cali- 
fornia situation as to futures canned tomatoes is quite active, 
I learn, with advancing prices for futures, but they are not 
coming to the Chicago market as but few contracts have beer 
made by our buyers for California canned tomatoes of the 1919 
pack. 

A few thousand cases of solid packed No. 10s and a very 
few thousand cases of solid packed twos and a half, not to 
exceed in aggregate possibly twenty thousand cases, will cover 
all purchases of California future canned tomatoes to come 
to Chicago. 

An exception is that the provision packers have as usual 
bought importantly of California caned tomatoes for distri- 
bution direct to their branch houses that are located all 
throughout the United States. The tendency in the buying of 
future tomatoes this year seems to be toward the No. 2 size 
can, owing, I surmise, to the consideration of the advantage 
of the retail price to the consumer. 

Canned Corn—tThis article is well sold up as to future or 
1919 pack, and there is no spot business. There will be no 
carry over of canned corn this year except in fancy Maine 
corn. The retail price of fancy Maine corn has gone so high 
that it will not sell. Wholesale grocers are asking $2.10 per 

- dozen for it, and that brings the retail price to 25c the can. 
In fact, the steady improving quality of Wisconsin, Minnesota, 
Illinois and Iowa canned corn in five years past has almost over- 
taken the quality of Maine canned corn and people will no 
longer pay the heavy difference asked in price. 

Canned Peas—The output of sweet peas is now being 
packed and promises well for both quality and quantity. Prices 
are slightly advanced over the opening prices and the steady 
demand from late buyers promises to take up the surplus pro- 
duction over early purchases of futures. Indiana no longer 
figures to an interesting extent in the canned pea production. 
Canners of that State ,owing to weather conditions and climatic 
disadvantage as compared with Wisconsin, Michigan and North- 


ern Ohio and New. York, have almost given up the canning of 
peas, and are confining their attention to the canning of toma- 
toes and corn, pumpkin, krout, etc. 


Canned Salmon—Enormous purchases of salmon for ex- 
port have caused a number of canneries to stop selling futures, 
and there is no spot stock to be had except that from the 
Government surplus, but the dragging delay incident to get- 
ting the Government surplus in the market is so exasperat- 
ing that buyers are disgusted. But little output of sockeye 
from Puget Sound is expected this year, and Alaska must be 
depended upon for red salmon. The local distribution of 
canned salmon has heavily Macreased with the coming of warm 
weather, and distribution is quite active. Buying locally be- 
tween jobbers is frequent and brokers are negotiating many 
sales of that kind. 

California Fruits—Nothing is to be added to the previous 
and last account of the market for this article. Canners will 
not take on any future orders and buyers are beginning to 
realize that the opening prices when named are likely to be 
very high, so that the marketing of the product will not be a 
easy matter. This consideration has caused a feeling of in- 
difference to influence further placing of orders by buyers, and 
the situation is inactive, 


Canners and Packers—The wholesale grocers at their re- 
cent national convention seemed to concentrate upon the atti- 
tude toward the Provision Packers to the effort that all freight 
advantages and discrimination in favor of the Provision Pack- 
ers should be stopped, and from what I learn the Provision 
Packers are willing that such action be taken and such dis- 
crimination if any be remedied and stopped. The wholesale 
grocers wisely seemed to concede the right of the packers to 
buy and sel] canned foods, and this seems to be consistent, for 
if the packers were prohibited from buying canned foods 
through the effort and influence of wholesale grocers they 
would merely build canneries of their own and operate them 
and sell their goods as manufacturer, which would make the 
situation harder for wholesalers to meet, and would compel 
wholesalers to own and operate caneries in order to compete. 

WRANGLER. 


SPECIAL MEETING IN3%,DIANA CANNERS ASSOCIATION. 
July 9th, Claypool, Indaianapolis. 


Secretary Frank E .Gorrell, of the National Canners As- 
sociation, has requested that there be a 100 per cent attend- 
ance meeting of the Indiana canners, whether association mem- 
bers or not, at the Claypool Hotel, Indianapolis, July 9th (one 
week from Wednesday), to hear a discussion of matters of 
vital importance to every canner. 


The meeting will be addressed by Mr. Frank Gerber, pres- 
ident; Mr. Walter J. Sears, vice president; Mr. Frank E. Gor- 
rell, secretary, and Mr. H. W. Loomis, inspector general, all 
of the National Canners Association. 


This will be one of the most important meetings that the 
Indiana canners have ever been called to attend. Sesssion will 
begin at 9:30 A. M. The morning will be devoted to a thor- 
ough exposition of the N. C. A. Inspection’Plan, which has 
been assured for adoption in Indiana. After the principal de- 
tails have been explained, opportunity will be given all of those 
canners who have not signed Inspection Agreements to sign up. 

The afternoon session will be an executive session, for the 
members of the Inspection Agreement only. Those who have 
signed will be expected to attend this session, for the purpose 
of electing an advisory board and adopting the general plan 
for Inspection in Indiana. 


The national officers will also have something to say about 
their struggles at Washington, prior to the decision to sell the 


INDIANA CANNERS ASSOCIATION. 


Army surplus. 
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THE CANNING TRADE. 


Export and Domestic 


CANNERS’ BOX SHOOKS 


Prompt shipments and good 
quality are assured when 
orders are placed with 


ARKANSAS VENEER COMPANY 


Sales Office: Factory: 


MILWAUKEE, WISCONSIN HELENA, ARKANSAS 
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MAINE MARKET 


ariations in Heat and Cold Continue, But it is Good Growing 
Weather—Summer Guests Arrive—Spot Corn Mark- 
ing Time—Some Buying Future Corn—Big 
Crop of Blueberries in Sight— 
Apples Badly Wanted. 
Notes 


Portland, Me., July 1, 1919. 

Weather—Barring the unusual trips that the mercury 
makes “up and down the center” column, sometimes in rapid 
succession, making people wonder whether tomorrow will be a 
freeze or a roast out, we have again to admit the fact cf g 0d 
growing weather. The several frosts we have had in‘ured 
only tender plants like squash, pumpkin, cucumbers and b>2ns. 
No reports of serious injury to sweet corn, “thanks be.” 

General Trade—Is of good, liberal proportions. Summer 
guests are now coming fast, as school holidays have er-ived. 
The great season is from July 1st to Labor Day in September, 
especially to those who have families of school age. Earlier 
and later visitors are the sportsmen: Fishermen coming in 
early May, game hunters in October and November. ‘“‘Sum- 
mer guests” are often, and perhaps properly, called one of our 
principal industries. Their coming certainly calls for ™ore 
supplies of nearly all kinds. ‘‘Foods to the fore.” Go2neral 
business feels the impetus given us by our city friends. 

Maine Spot Corn—Calls are few, buyers evidently waiting 
to see what effect Government release of canned vegetables will 
have. The word ‘release’ as used in the past by U. S. food 
officials has become a bugbear to Eastern packers. Ti.e out- 
come probably can be expressed in the words of that popular 
hymn, which follows: “Oh, how dry I am We would 
not dare quote prices authoritatively. Other people sa: i. .cy 
spot Maine corn from $1.50 to $1.80. 

Future Maine Corn—Is “‘setting tight.’’ Certainly rs one 
loosening up on $1.60 for fancy, while some packers say $1.60 
can’t touch ’em. Orders at $1.60 drop in quite frequently 
from be'ated buyers, and after some skirmishing round tikers 
are usually found. 

Sardines—Nothing new under the sun. It is said 
authority that $4.75 is now the rock bottom, that the éut price 
kind is all gone. Predictions of a sharp rise before July 15th 
or a much lessened pack are confidently stated, it is said that 
to follow the fluctuations of the cotton seed, olive or kernel 
oil, would call for daring loop the loop aviator with high alti- 
tude records. Packing in 1919 cannot yet be said to have 
started up. Everyone, Micawber like, is waiting for some- 
thing to turn up. Let not the patient waiters be loosers. 

Lobsters—Situation remains the same, with a probable 
short delivery by some and higher prices from those who have 
not fully sold out. 

Blueberries—Daily reports are increasing of a big crop. 
Berry locations in the interior of the State are now producing 
ripe stock, more than there are pickers to gather. These 
berries are not sold for commercial canning, and market is 
found for all. Our big canneries are in Washington County, 
“‘Way down East’’ on the coast, and this section is later, much 
concern is felt about whether or not pickers enough can be 
secured. No prices have as yet been made; while offers of 
$10 for No. 10 cans, f. 0. b., are being made. Certainly, fruits 
in cans have ‘‘come to their own” and then some. 

No. 10 Future Apple—Everything in line of canned apples 
is now futures. Spots are a matter of history. The “f-~<¢ of 
the Sirens’”’ was never more seductive to the ear than t°e :alls 
from brokers and buyers for No. 10 future apples. §-!2s at 
$4.75 and $5.00 for 12 cans in crates, have been made. I 
found an order in a recent mail saying: “Book us 5,009 dozen 


at $5.00 and send contracts.’ Say, that sounded good, but we 
thought of some good tenor or baritone voices among our 


friends who might go an octave or two higher, and we did not 
send contracts. 


Future Stringless Beans—No change in prices. Beans are 
very susceptible to frost and our reports are not complete 
enough to judge the damage done during a few cold nights. 
Should the crop prove to be injured, it would strengthen the 
market considerably. 

Vacation Time—About now, between seeding time and 
harvest, corn packers can “go fishing.” S,. H. Soule, presi- 
dent Monmouth Canning Co.; Clarence Carll, president Carll 
Canning Co.; Fred Summersides, one of Portland’s popular 
salesmen, together with their wives, are somewhere in the 
north wilds of Maine getting some trout and many bites at both 
ends of the rod. This pleasant sport is suffering a “shortage 
in help,’”’ as it is stated that it is almost if not quite impossible 
to get a sufficient supply of proper bait so essential to satisfy 
fishermen. Kindly note that sufficient supply does not mean. 
none at all. Well, misery. loves company, and Maine is no 
longer the “‘lone dry State.”’ 


We are indebted to the ‘‘Portland Evening Express” for 
the following: 


Will Rush Construction Million Dollar Factory.- 


Bids for American Can Company Plant at Portland 
Wil) Be Opened This Afternoon. 


Actual construction work on a million dollar 
factory and office building for the American Can 
Company of New York on the site at Morrills Cor- 
ner purchased nearly a year ago will start within a 
short time. 

Bids for the construction of this big plant will 
be opened at 4 this afternoon in the New York office 
of the American Can Company and the loca] con- 
tractors to submit bids are F. W. Cunningham & 


Son, John W. Gulliver and the H. P. Cummings Con- 
struction Company. 


According to the plans on which bids have been 
submitted the factory will be three stories and base- 
ment 220 by 242 feet, with concrete foundations, 
brick walls, steel frame, terra cotta partitions. The 
office building will be brick and timber, three stories, 
45% by 114 feet. It is estimated that the buildings 
will cost close to $1,000,000 and the plans were 


drawn by the owners’ engineer at the New York 
office. 


The site of the new industrial plant covers be- 
tween 10 and 12 acres and was purchased from the 
Portland Industria] Development Association, August 
6, 1918, for $12,590. It was part of the so-called 
Martin property and begins at a point on the souther- 
ly side of Read street 70 feet easterly from the east- 
erly right of way of the Portland Terminal Company, 
then running easterly along the southerly side of 
Read street a distance of 800 feet to a point, thence 
a course parallel to the easterly right of way of the 
Portland Terminal Company to the point of beginning. 

While it was the idea of the Portland Idus- 
trial Development Association to sell the entire tract 
known as the Martin property, the American Can 
Company is the first industrial concern to purchase 
any of the property and about 32 acres of the tract 
was recently sold to a Massachusetts real estate deal- 
er, who will develop the property for home builders. 
At the present time the Portland Industrial Develop- 


ment Association retains ownership of about a dozen 
acres. 


MAINE. 
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Jelly—Jam—Preserves—Marmalades—Fruit Butters—Molasses—Mustard—Salad Dressing 
Lard—Condensed Milk—Syrups—Honey 


Food products such as these, are filled 
most successfully into all kinds of jars, 
cans, tumblers, bottles and cartons. 


Every container is filled with just the 
desired amount—an absolutely accurate 
and uniform quantity—by the automatic 


Visco Filling Machine 


Moreover, there is no waste of product 
because of splashing, dripping or over- 
flowing. This machine fills cleanly and 
rapidly without waste. 


No open supply reservoir with its nu- 
merous disadvantages requires watching. 


Write for descriptive booklet ‘‘T’’ 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 


The Boldt Paper Mills 


MANUFACTURER OF LABELS AND CORRUGATED FIBRE SHIPPING CASES 


Write us for prices and samples of our STRONG BOX, 
manufactured especially for shipping canned foods— 
STRONGER than WOODEN BOXES 


WEIGHS LESS - - - COSTS LESS 


The Charles Boldt Paper Mills 


Cincinnatti 
DROP US A LINE 


ROR 
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A SUMMARY OF THE TOMATO EXAMINATIONS 
MADE FOR THE ARMY, 1918. 


A. W. Bitting. 


The purchases of tomatoes for the Army involved 
dealing with a greater number of persons than for any 
other food product. The tomato is packed over a greater 
area than any of the other canned foods, is packed in fac- 
tories having the simplest sort of equipment and using 
much hand labor, as well as in factories equipped with 
the latest types of mechanical appliances capable of 
handling many thousands of bushels daily. The fact that 
sO many persons are engaged in the packing of the 
product, in such widely separated points, and under the 
varying conditions affected by the locality, it is but nat- 
ural that there should be many different ideas as to what 
constitutes the various grades. The examinations re- 
ported here do not cover all the purchases made by the 
Army in 1918, nor those from the whole of the United 
States, as the Navy took the output of certain sections. 

There were 969 lots of tomatoes examined, of which 
%%7 were in No. 3 cans, 41 in No. 2% cans, and 151 in 
No. 2 cans. 


The grades found were as follows: 


No.3 Per No.2% Per No.2 Per 
Grade Lots Cent Lots Cent Lots Cent 
13 2 0 6 4 
Extra standard ........ 78 11.7 4 #11.1 15 10 
360 54.1 26 72.2 99 65.2 
ae 214 32.2 6 16.6 31 20.6 
665 .... 36 . 151 


The Army did not specify a specific commercial 
grade for the reason that such a grade does not have a 
uniform meaning over the whole country, but did describe 
a product which would be recognized generally as a good 
honest standard or an extra standard. It is not surpris- 
ing, therefore, that the per cent of fancies is low, but it is 
a reflection upon the industry that so many substandards 
should have been offered designated as of a higher grade. 
The excuse has been made that the season and the condi- 
tions in regard to labor were abnormal and that the stand. 
ard for the season was lower than it would have been 
under normal conditions. The fallacy in this reasoning 
is due to the assumption that the standards may be 
changed ad libitum, when in reality it was the packing 


which was changed, fewer of the standards and higher 
grades having been packed. 


In order to determine the character of the pack in 
different sections of the country the following grouping 
of the offerings were made: 


Deliv- Per Ext. Per Stand- Per Sub Per 
Group eries Fancy cent Std. cent ard cent Std. cent 
267 +14 #52 30 113 159 64 2 
Se!) 267 2 8 18 6.7 168 629 79 20.5 
IlL, Ind., Mich., Ohio... 186 21186 123 661 35 188 
New York, Pennsylvania 58 3.65 10 173 41 70.7 4 7 
19 2 105 17 «89.5 
Colorado, Utah ......... 6 100 
21 23 938 104 566 638.1 218 24.2 


The first group is really representative of Maryland 
as the Navy received most of the allotments from Dela- 
ware and New Jersey. Some other States with compara- 


“We excel 


in esi ns 


of Artistic erit 


Stecher Lithographic ©. 
Rochester, NY. 


Our Labels 
are the Hi est Standard 
for Comny eial Value. 
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That was enough—but that was only part 
of what this shipping box went through. 
In the first place it tumbled off the motor 
truck on the way to the railroad. It didn’t 
show any damage, so the driver loaded it 
on again and went ahead, and then when he 
backed away from the car that identical box 
was knocked out of the door and fell, smash! 
to the platform level with the track. That 


settled it, as everyone thought, so the box 
was taken back to the factory. But this was an 


H. & D. CORRUGATED FIBRE 
SHIPPING BOX 


and this is what came out of it. 


Sixty pounds of canned goods intact—two dozen cans, without a leaky one 
among + a The open box and its contents were photographed just as they 
were, and as you can see below, although the box was somewhat battered, 
inside and out, the heavy cans were protected absolutely—saved by the 
cushion-like quality of H. & D. box board. 

H. & D. boxes save in every way. Read the statement of one who uses 
them. Whatever your product, if it moves in moderate sized packages, it 
will pay you well to investigate. 

Send a sample of your goods, charges ‘‘collect”. We will repack and 
return it prepaid—then you can see for yourself without cost or obligation. 


Our Canners’ Booklet free and post paid on request. 


PHoENIX, N. Y., April 1, 1919. 
The Hinde & Dauch Paper Co. 
Sandusky, Ohio. 


Sirs:—In reply to yours of the 31st, asking for our experience 
with corrugated fibre boxes for shipping purposes, we are more 
than satisfied with the results we had with the boxes we had the 
past season. We used 10,000 No. 3 as a tryout; they stood the 
test in every respect. It cuts the labor from one-half to two- 
thirds, nailing and loading. 

They are much nicer and easier to handle, and another valu- 
able feature ahout the fibre box—the cans do not rust as badly 
as in wooden cases. I believe this a very valuable point to be 
considered. Yours truly, 


W. A. MOULTON 


Canadian Trade THE HINDE & DAUCH PAPER CO. 


Address Toronto 800 Water Street SANDUSKY, OHIO 
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tively small offerings are not included. The assumption 
has been made repeatedly that the tomatoes in some sec- 
‘tions differ so much from those in another that a single 
standard cannot be used for all and that as a matter of 
fairness, the standard must be different for the different 
sections of the country. This survey does not support 
such a theory, but does indicate that the percentage of 
the different grades packed may vary rather widely in the 
different sections of the country. There is also sufficient 
latitude within the grades that better standards may be 
obtained in some places than in others. The product from 
Arkansas, Kansas and Missouri was ‘particularly watery, 
had poor color, and lacked in flavor. The California style 


of packing tomatoes with puree gives the largest amount - 


of tomato in the can and is good for mess purposes, but 
not as well suited for use where the tomato must serve 
as a beverage as well as a food. The New York packed 
tomatoes showed one marked superiority over that from 
nearly all other sections and that was due to the fact that 
moré packers appreciate the advantage of using salt and 
sugar to bring out the fruit flavor. This produces such a 
marked advantage that it was noticed on every lot so 
treated. 


The average gross and net weights and the weights 
of solids and liquids upon draining were as follows: 


No. 3 Can—Grade. 


1120 960 610 350 
Extra Standard ......... 1130 970 593 377 
1118 957 550 407 
Substandar 1105 944 498 446 
ee ee 1116 956 542 400 
No. 2 Can. 
Extra Standard ......... 680 567 353 214 
681 568 337 230 
Substandard ...........; 680 563 306 257 
Average ........ chee 681 566 353 214 
No. 2% Can. 
960 810 470 340 


The results of the examinations for both No. 3 and 
No. 2 cans point very clearly to a decrease in solids which 
will remain on a screen and an increase in the liquid por- 
tion as one goes from the fancy to the substandard grade 
and withall relatively little weight should be given this 
test. There is probably only one other test of tomato 
products equally misleading and that is the psychochemi- 
cal test on pulp. The fully developed delicious flavor of 
the tomato is found only in vine-ripened fruit, which nat- 
urally breaks down more easily in handling and process- 
ing than the insipid, slightly bitterish, partially matured 
stock. The drainage test has its principal value in dif- 
ferentiating samples or lots within the same grade. A 
large percentage of solids in a fancy grade means great 
care in preparation and handling but a high percentage 
of solids in a substandard may mean only hard green 
stock. The variation in weights for solids and liquids in 
a No. 3 can were from 73 Oto 370 grams for the former 
and from 300 to 610 grams for the letter, in the No. 21%4 


can the solids varied from 590 to 340 grams and the 
liquids from 250 to 490 grams; in the No. 2 can the solids 
varied from 430 to 240 grams and the liquid portion from 
145 to 310 grams. The variations within the same grade 
were also very wide. 


The net weight of the contents has more significance 
than the drained weight provided only tomato be used in 
the packing. An impression seemed to have gotten 
abroad that deliveries would be accepted upon the basis 
of 32 ounces of contents for a No. 3 can, which is not a 
full can. If 32 ounces, or 905 grams, had been accepted 
as a minimum weight, then 64 lots, or 8.2 per cent were 
slacked filled. If, however, 33 ounces, or 935 grams be 
regarded as the minimum fill, which seems to be fair for 
all conditions, then 140 lots, or 18.1 per cent were slack 
filled. If 35 ounces, or 990 grams be taken_as the maxi- 
mum for a safe fill, then 120 or 15.5 per cent exceeded this 
limit. Slack filling is generally looked upon as a form 
of deception or petty cheating, but over filling cannot be 
regarded as a particular act of virtue. Cans which are 
too full are prone to become springers, a condition which 
cannot be readily distinguished by outside appearances 
from swells and are therefore not suitable for issue. The 
real excuse for the short weight is the gain from three to 
six per cent in yield. 

A vacuum test was made upon 934 lots. There were 
565 or 60 per cent which showed no vacuum and 269 hav- 
ing a vacuum. The variation in the vacuum was from 1 
to 12 inches, the average being 4.7 inches. The soldered 
cans generally averaged a little higher vacuum than the 
open top style. This is as might be expected since the 
heating of the air in the head space while soldering is 
sufficient to form some vacuum. The absence of vacuum 
in such a large percentage of cans was a matter of sur- 
prise, as it indicates that many are using a very light ex- 
haust. 

The causes for low grading and rejections were due 
to the use of inferior stock, as green, partly ripened fruit 
with green butts, yellowish and insipid material, to im- 
proper preparation through poor peeling, coring and trim- 
ming, to the presence of dirt in the cans due to not wash- 
ing, to injury to quality from stack burning, and to slack 
filling. The use of improper material, foreign matter in 
the can, an unnatural flavor and slack filling are grounds 
for reflection afd not for reducing the grade. 

The rejections on tomatoes were higher than on any 
line of canned vegetables. They were for the most part 
due to the use of poor or improper material and to the 
presence of foreign material in the cans. One single re- 
jection amounted to more than one hundred carloads. 


CANNER’S OPTION PAYING FOR SWELLS REPORTED 
BY ARMY 


The National Canners’ Association is advised by the Sub- 
sistence Division that canners have the option of either paying 
the swells and leakers in the hands of the Army on July 1, or, 
if they choose, they have the privilege of replacing the spoiled 
goods with sound goods of the same grade. 
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DUPLEX means double output from one machine, 
and output is vital to any canner or can-maker 


This Cameron machine, 

the No. 250 Automatic 

Sanitary Compound 

Liquid Applying Mach- 

ine has an output of 150 
ends per minute. 


We make every machine 
for can making. 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 
No change of ownership, personnel or location 


CHICAGO, U. S. A. 


HELP SELL GOODS 
The United States Printing & Lithograph Co. 
Baltimore — New York — Cincinnati 
Baltimore Office & Works -Cross,Covington & Sander Sts. 
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AMERICAN BLINDNESS. 


Americans are so steeped in the thought that everything 
will come out all right, that they allow impositions of all 
kinds without complaint. Witness the imposition of the Zone 
Postal Rate on trade journals, magazines, etc., July ist the 
Government took off the war tax on letter postage, reducing it 
from 3c to 2c, and the same day it applied another heavy 
twist to the wrack on which it proposes to crush out the life 
of all such journals, by advancing the mailing charges from 
20 per cent to as much as 70 per cent over previous heavy 
advance of one year ago. Then mailing charges were ad- 
vanced as much as 500 per cent over the old rates, and now 
the further advance goes into effect. 

This merely means that because a man lives in the third, 
fourth or further zone from the publication he wants and 
needs, he must pay more than other men who live closer. The 
journals are forced to hand this increase on to their sub- 
scribers, as witness the following. Just another instance of 
intolerance stood by the American without a protest. We 
have asked you to urge your senators and congressmen to 


repeal this unjust, un-American law, but you have not acted or 
they would have listened. 


Here is the way leading trade journals are now forced to 
charge for subscriptions: 
Trade Publications That Have Increased Their Rates to 
Conform to Postal Zone Law. 
AMERICAN MACHINIST, Boston, Mass.— 
(Effective July 1, 1919.) 
CONCRETE, Detroit, Mich.— 
Postage to other points in exact proportion to 
penalty postage in Zone Law. 


PILL LLL A 


system, standardizing quality. 


tation, and replacing them with sanitary cleanliness. 


Standardizing quality will materially benefit the canner, increasing his sales and profits because the con- 
To meet these requirements involves the elimination of the greatest of all evils, uncleanliness and insani- y 


For this purpose no product has proved the equal of 


DRY GOODS ECONOMIST, New York, N. Y.— 
East of Mississippi River.............. $6.00 
West of Mississippi and east of Idaho, Utah and 
DRYSGOODSMAN, St. Louis, Mo.— 


(Effective July 1, 1919.) 
IRON AGE, New York, N. Y.— 
(Effective July 1, 1919.) 
MANUFACTURING JEWELER, Providence, R. I.— 
In New England, New York, anal Jersey, Pennsyl- 


MOTOR AGE, Chicago, Illinois.— 

POTTERY, GLASS AND BRASS SALESMAN, New York.— 

POWER PLANT ENGINEERING, Chicago, Ill.— 


(Effective July 1, 1919.) 


TEXTILE WORLD JOURNAL, Boston, Mass.— 


$3.00 
(Effective July 1, 1919.) 


The Value Of Inspection 


One of the greatest movements inaugurated by the canning industry in recent years is the inspection 


sumer has the assurance that he will obtain dependable canned foods. . 


INDIAN IN CIRCLE 


iW EVERY PACKAGE 
OF WYANDOTTE 

SANITARY CLEQNER 
AND CLEANSER 


flats. 


The J. B. Ford Co. 


Sanitary 
Cleaner and Cleanser 


This material is being used by thousands of canners who find it easily protects their 
food products from impurities and objectionable matter, reducing to a minimum swells and 


Your supply house will fill your order. 
IT CLEANS CLEAN 
Sole Mnfrs. 


Wyandotte, Mich. 


$5.00 
6.00 
=== 
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The Hansen Pea & Bean Filler 


THE FILLER THAT PAYS FOR ITSELF 
IN ONE SEASON’S PACK 


THE ONLY FILLER THAT: 


1. Changes the amount of sauce automatically to suit the 
quality of peas. 

2. Does not cut the peas irrespective of size. 

3. Will not smash the cans. : 

4. Will nae to closing machine at high speed without 
spilling. 

5. Can be taken apart and cleaned without the use of tools 
and assembled in a few minutes. 

6. Can be sterilized instantly by opening a steam valve. 

7. Will run over 120 cans per minute. 

8. Is a real rotary filler. No cams, eccentrics, etc. to get out 
of order. Only four gears in the whole filler. 

9. Occupies only one-fourth of the space of other fillers. _ 

10. The brine and peas are mixed in the filler before discharging 
into the cans. 

11. Has a method of removing free salt, free sugar and sand 


from the brine. 


Special Note 
The Hansen Sanitary Pea Filler is operated equally well 
with Baked Beans, Red Kidney Beans, Lima Beans, 
Pork and Beans, Hominy, Gooseberries, Blueberries 
and some soups. 


Write today for Details and Catalog. 


Investigate the Hansen at once. 
Send for detailed information. 


Metal Working Dept. 
The Wisconsin Chair Co. 


Choice Seeds 


of CABBAGE, BEET, BEANS, DWARF Lima Beans 
CUCUMBER, OKRA, PUMPKIN, PEAS, SPINACH, 
SUGAR CORN, TOMATOES, SQUASH 


Seeds For Canners 


ASK FOR PRICES OF ANYTHING IN THE SEED LINE 
YOU NEED. WE GROW ALL LEADING VARIETIES. 


Ask for detailed information as to varieties and prices. 
Drop us a postal today while this advertisement is fresh 
in your mind, stating what you want to know, and we 
will try to send you a practical answer. 


We have had long experience in the seed business, and 
want to make new and keep old customers. We invite 
you to become our customer. We have several family 
customers of over 120 years standing. No other seeds- 
man can approach this record. 


Bloomsdale Seed Farms, Founded 1784 


D. LANDRETH SEED COMPANY 


BRISTOL, PENNSYLVANIA 


Port Washington, Wis. 


CANNERS’ PASTES 


For all methods of labeling 


THE QUALITY AND SERVICE 
YOU WANT 
AT SATISFACTORY PRICES 


Prompt Shipment Guaranteed 


The Commercial Paste Co. 
COLUMBUS, OHIO 
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COST OF PRODUCING CAN-HOUSE TOMATOES. 


By Frank App, Head Department of Agronomy and Farm 
Management, New Jersey Experiment Station. 


(In the Market Growers Journal for April 15, 1919.) 


(Editor’s Note—The following article may an- 
swer the much mooted question-of cost of producing 
tomatoes for the cannery, but it should be remem- 
bered it is written from the growers’ standpoint, and 
covers a section where costs run higher than in most 
heavy tomato growing regions. In the table given 
many items will be found that are open to question. 
It clearly shows that canners, as buyers, outstripped 
the buyers of other crops, which the writer estimates 
may be grown instead of tomatoes, as the prices paid 
by the canners are shown to be three times as much 
in 1918 as they were in 1909, while the other crops 
increased but twice. We republish the article because 
it shows the method and figures used in finding these 
costs. Our readers will readily see wherein some of 
them are high.—Editor The Canning Trade.) 


During the past few years much interest has been aroused 
on the cost of producing many farm articles. This interest 
has been due to increased costs of producing crops, as well as 
livestock products. Probably no single organization has stud- 
ied the cost of producing their crop more than that of the To- 
mato Growers’ Association of South Jersey during the past few 
years. In order to inform the farmers of the cost of producing 
canhouse tomatoes, and in order to market their product bet- 
ter, they have formed a strong state assocation, which is sup- 
ported by county associations, and they have been very active 


in ascertaining what it costs to produce tomatoes and obtaining 
a fair price. 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. 


G. HIBR 
former chief chemist and district factory}supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


New Processes 
Complete formulas 
ANEW, simple, accurate, 
pulp testing method. 


Bottling the same with- 
out after sterilization. 

How to pack trimming 
pulp the government will 


The scientific preparation approve. 
of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 


$5.00 POSTPAID 
ORDER THROUGH ‘The Canning Trade’ 
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At the request of the president, A. R. Kohler, of the State 
Tomato Growers’ Association, the New Jersey Agricultural Ex- 
periment Station made a study of the cost of producing can- 
house tomatoes for the year 1918. In this study there was 
obtained from the farmers the amount of seed, plants, baskets, 
cover crop seed, fertilizers, manure, lime, spray materials, as 
well as man, horse and machine labor, together with the value 
of land or land rental on which the crop was grown to pgoduce 
tomatoes for 1918, with the prices of these materials and the 
cost of labor used in growing the crop. Complete records were 
obtained from 280 farms and used for tabulating the average 
amount of materials and labor with their costs in producing 
the crop. These were taken in the following counties: Bur- 
lington, Camden, Gloucester, Cumberland, Salem and Cape 
May. The cost per county was determined as well as the cost 
for the six counties combined. 

The accompanying table is a summary of the amounts of 
labor used, the prices charged per unit of material or unit of 
labor performed, and the cost per acre for the six counties. 

In addition to the tomatoes actually sold there was a cer- 
tain per cent which was not harvested because of poor markets. 
This amounted to about six-tenths of a ton, or about nine per 
cent of the crop. It furthermore must be recognized that 1918 
was an exceptionally good year for tomatoes, so that the yield 
was higher than the average, which, in turn, would increase 
the acre cost, but decrease the ton cost to the farmer. The 
acre cost itself would not be increased as much in proportion 
as the ton cost would be decreased, because the only increased 
cost per acre was due to picking and hauling the larger crop 
to the canhouse. Consequently, on the basis of 1918 prices 
and amounts of material and labor used, the acre costs are rel- 
atively high, while the ton costs are relatively low. 

The Bureau of Crop Estimates, reports acre yield for New 
Jersey for the last four years—5.7 tons for 1915, 7.4 tons for 
1916, 4.3 tons for 1917, and 7.2 tons for 1918, or an average 


Lewis BEAN CUTTER, 1919 | 


Attention, Mr. Canner: 


If your cutter does not cut old and stringy beans clean 
off, then you should have a LEWIS cutter, which cuts 
perfectly. 


Also built to cut okra, celery, rhubarb and peppers. 


We also build Pineapple PEELERS and small, pow- 
er, CAN TESTERS. 


E. J. LEWIS, Middleport, W. Y. 
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HOW ARE YOU PROTECTED? 


Suppose your property was damaged by fire today—would 
your present Insurance be sufficient to cover your 


loss adequately? Have you ample protection? 


First—Consider the value of your cans, cases, labels, etc., 
which you have purchased to take care of your pack. 


Next—Determine the amount of stock stored in your 
warehouses. 


Also—Figure the cost to replace your buildings and mach- 
inery at present high prices. 


You will unquestionably require more Fire Insurance pro- 
tection and the time to place your additional re- 
quirements is NOW-—BEFORE THE FIRE. 


The more of your insurance you place through 


CANNERS EXCHANGE SUBSCRIBERS 
AT 


WARNER INTER-INSURANCE BUREAU 


The greater will be your saving in this item of expense— 
You will receive 


MORE INSURANCE 
and BETTER PROTECTION 
for LESS COST 


Write 


LANSING WARNER, incorporated 


Attorney 


Chicago, Ill. 


Officially endorsed by the National Canners Association 


104 S. Michigan Ave. 
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of the four years of 6.65 tons per acre. This acre yield prob- 
ably includes early market tomatoes as well as canhouse. The 
State Department of Agriculture at Trenton gave a yield for 
1918 as five tons, while that of the farms surveyed had a mar- 
keted yield of 6.23 tons and a total yield estimated at 6.83 
tons. 

The individual farmer, assuming that he uses the same 
amount of material and labor as the average, for which he pays 
about the same price, could figure his approximate cost of pro- 
duction by taking his average yield pcr acre and using it as a 
basis for the cost per ton. The cost of harvesting was $6.24 
per ton, which included the picking, separating the vines and 
hauling to the canhouse. Should his yield be lower than the 
market yield given for the state, he would need to deduct $6.24 
for each ton below, or add $6.24 for each ton above. Further- 
more, if his labor and materials cost more than those for 1918 
prices, it will again affect his cost. 

At a meeting of the executive committee of the State To- 
mato Growers’ Association, the president requested each dele- 
gate present to estimate the normal production of tomatoes for 
for the section which he represented. The average of these 
estimates from the delegates was 4.56 tons per acre. Using 
this as a criterion of yields, the average grower could readily 
recognize that if he wishes to make the cost of production on 
his crop, or profit on his crop, he must be a pretty efficient 
grower. 

Furthermore, in the costs of the crop no charge was made 
for crop insurance. What this charge should be is practically 
impossible to estimate without keeping records of crop failures 
or crops destroyed for a period of years. For the year 1918 
this charge in most counties would have been relatively small 
on the farms surveyed, for with few exceptions every farm is 
included in the cost, regardless of the yield. 

The 1919 crop may cost more than the 1918 for some 
items. Those who purchased their fertilizers last fall paid 


more than in 1918. ‘The cost of labor is still uncertain. The 
yield is likely to be less, assuming that the yield of 1918 was 
above the average. 


Can Oosts Be Cut Down? 


In comparing the average results with those of individual 
growers, we find, in some cases, striking difference inthe labor 
cost, in producing the crop. It must be recognized that the 
labor in 1918 was, in many cases, very inefficient, which would 
require longer time and more hours to grow the crop. Con- 
sequently, the man who had his farm so organized and the man 
who had his labor so organized as to reduce his labor costs, in- 
cludng man, horse and machine labor, could make considerabie 
difference in his cost per acre. The man, horse and machine 
labor, not including tractor and truck, was one-half of the en- 
tire cost of growing the crop. This is a large item; conse- 
quently the farmer, who has his farm located near the can- 
house on the soil which is well adapted for the crop so as to 
get considerable accomplished with the smallest amount of time 
spent, found considerable difference in his labor cost. A 
large leak in labor was that of waiting at the canhouse. There 
was an average of almost eight hourse for a man and team at 
the 1918 price of a man and team with a machine, which on 
these farms was $8.07. This is a large item, which, if elimi- 
nated, would mean considerable decrease in the cost of growing 
the crop. For 1918 the farmers of this section received from 
$25 to $32 a ton for their tomatoes. It does not seem likely 


that it would cost them less to produce them and in some cases 
possibly more for 1919. 


The canners are now offering $21 to $23 a ton as the con- 
tract price. This does not prove attractive to the farmer when 


he feels that it is very likely to cost him more than this amount 
unless he is better than the average farmer. 


HUSKER 


98% Perfect Husking. 


from the cob. 


PEERLESS 


WASHER 


Removes all the dirt and 
silks before the Corn is cut 


EXHAUSTER 


Rotary, Simple, Compact, 
Durable, Economical. 


SEND FOR CATALOG 


HUSKER COMPANY 
BUFFALO, N. Y. 


CORNWALL AVENUE 


SYRUPER 


Handles Sauces, Syrups, Brine, 
Tomato Pulp and Any Liquid. 
Handles All Sizes of Cans. 


= | 


CALDWELL “HELICOID” SCREW CONVEYORS 
3 in. to 16 in. diameter, ‘black or galvanized. Steel 
troughs black or galvanized. 


APRON CONVEYORS with detachable or roller 
chain fitted with wood or steel slats. 


BELT CONVEYOR MATERIAL cast iron, steel or 
wood rolls, bearings, pulleys, driving machinery. 


ELEVATORS, boots, casings, buckets, belting. 


CHAIN standard sizes detachable malleable chain 
carried in stock. 


A complete line of ELEVATING, CONVEYING and 
POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 


Strong, Safe 


There’sthestory of a Caldwell tubular Tower. 
It is so simple that you can erect it yourself. 
It is so strong that it wil’ endure cyclones and 
tornadoes. Itconforms strictly with approved 
engineering principles. The cost is moderate. 
If you want these qualities in a tower. equip 
yourself with a Caldwell Tubular. 
Send for Catalogue 
W. E. CALDWELL CO. 
Incorporated 
2310 Brook St. 
LOUISVILLE, KY. 


Packers’ Steel Stools Are Fire and 
Wear Proof 


We build special angle 
steel stools—very solid 
construction—dark green 
enameled—special turned 
foot — pressed steel or 
hardwood seats as de- 
sired—all heights—with 
or without back. No.4 
with 18” diameter steel 
seat is a mighty fine 
proposition — ask about 
it. Send for complete 
steel factory equipment 
catalog today. Will show 
you positive saving on 
your equipment. 


No. 4-44. All 
steel Stool. For 
Canners and Pack- 
ers’ Use. Very 
sanitary; can be 
washed by turning 
on water No wood 
to damage. 


ANGLE STEEL STOOL CO. Otsego, Mich. 


No. 4 is without back. 
No. 44 has the back. 
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Other Crops That Can Be Grown. 


The tomato crop competes with potatoes, corn, and in some 
cases, with sweet potatoes for production. Consequently the 
farmer may in some cases raise in place of tomatoes, corn, 
potatoes and sweet potatoes. Whether he should raise these in 
place of tomatoes will depend enitrely whether the prices of 
these crops and the cost of producing them are such that they 
will give him a larger margin than the tomatoes at the price 
offered by the canners. Practically the same materials such 
as fertilizer and labor are needed to grow these crops, except 
that barnyard manure would not need to be purchased, pro- 
viding the organic matter can be obtained through the use of 
cover crops. Consequently, this is merely a matter of choosing 


the crop which will promise the best prices at the end of the 
season. 


Comparison of Tomato Prices With Corn and Potatoes. 


The comparison of tomato prices with those of other crops, 
such as potatoes and corn, from 1909 shows that tomatoes 
have increased from 1909 to 1918 from $10 per ton to $30 
per ton; corn from 71c a bushel to $1.50 a bushel and potatoes 
from 82c per bushel to $1.70 per bushel in New Jersey. In 
other words, in 1918 tomatoes were selling for about three 
times as much as they were in 1909, and corn and potatoes 
about twice as much in 1918. However, this still is not suf- 
ficient of a criterion to say that we should raise one crop or an- 
other inasmuch as we should have the cost of producing pota- 
toes and corn on these same farms. Then the farmer will have 
a definite idea as to what crop should be raised. The cost 
of producing a crop and the prices that should be received for 
such a crop are entirely two different things. The items which 
enter Into the prices for which a crop sells are, first, supply and 
demand; second, cost of production; third, competing crops or 
those which may be raised instead of the one in question; 
fourth, the cost of producing these competing crops. All of 
these costs should be considered in arriving at a just price of 
an article. To use cost of production alone would be mislead- 
ing ,yet the cost of production is a very important matter in 
deciding upon a price. There are products raised by farmers 
that are oftentimes raised for less than the cost of production, 
when all the costs are figured on the market price of Jabor and 
materials. There are other products for which the price must 


SS 
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always be above the cost of production in order to get sufficient 
quantity to supply the general demand. 


When the farmer fully appreciates the costs of growing his 
‘various crops, he will be more inclined to grow those which 
give him the greatest profit, and in that way the supply of 
these various products will more carefully follow the demand. 
Another factor which is very vital in crops and one which 
would be wholly under the control of the farmer is that of the 
seasonal influence. An acreage which would just satisfy the 
need of the consumer for an average year might meet with a 
very favorable season, so that the market would be badly 
glutted, whereas again an unfavorable season might leave a 
scarcity on the market, so that in spite of what the farmer can 
do, he cannot regulate his supply uniformly as the minufac- 
turer. 


Cost of Growing Tomatoes. 


Cost 

Items Amount Rate per Acre 
4. Cover crop sced...... 29 lbs 3.40 9 
175 lbs 9.12 .20 
142 hrs. 2.74 38.87 
10. Horse labor ......... 100 hrs. 2.00 20.00 
11. Machine Labor ...... 100 hrs 0.617 6.17 
2.93 hrs. 1.40 4.13 
9.27 9.27 
15. Interest on money.... ........ 6% 1.76 


17. Cost per ton, $21.06. 
18. Yield per acre, 6.23 tons of tomatoes sold. 
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Men 
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SOLDER 


HE men behind UNION Solder 
are the most expert that money 
can secure. They are more than 
“men” behind mere goods. They are 
a service, a mark and symbol of finer 
product. They are heart and soul in 
their work turning out the world’s 
best for you. Thus you can rest 
your faith in the men behind UNION 
Solder. 


SPECIALISTS | ALLOYS. BABBITT - “TYPE METAL ERNE METAL 


MAIN WORKS 


E.L, NEWARK N 


UR bar-solder, drop-solder, seg- 
ment-solder and wire solder 
can’t be beaten. Canners know that 
UNION solder insures the perfect 
seal, and adds value to every can on 
which it is used. Our Baltimore plant 
is in the heart of the canning district. 
Order from there if more convenient. 
Or order from our Newark plant, 
Chicago or Detroit branches. 


BRANCHES: BALTIMOR' 
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SOME OF THE CHIEF INSPECTORS UNDER “INSPECTION.” 
A Brief Summory of the Men So Far Appointed. 


Some canners have expressed doubts as to the character 
and qualifications of the inspectors who will be appointed to 
enforce inspection. Here is a short biography of seven of the 
men who will be in charge of districts or States. These men 
will appoint or organize their forces, properly instruct them 
and constantly supervise their work. No industry in the coun- 
try can boast an equal, much less a superior force; it is much 


better than that which the Bureau of Chemistry had when it 
began the enforcement of the Pure Food Law. 


Mr. H. M. Loomis—Mr. Loomis takes general charge of 
the Inspection and his function is to direct and correlate the 
work of the various inspection districts. Everybody knows 
Mr. Loomis’ experience and reputation. He was employed as 
chemist by the Pure Food Commission for several years before 
going into the Bureau of Chemistry about 12 years ago. In the 
Bureau of Chemistry he was partly in charge of the Galveston 
branch laboratory and was promoted successively to larger and 
more responsible positions, first as chief of the Seattle labora- 
tory, then of the San Francisco laboratory and finally was 
brought to Washington by Dr. Alsberg and placed in charge 
of all the food inspection laboratories of the Bureau of Chem- 
istry. He resigned from this position to take charge of the 
first inspection organized by the National Canners’ Association 
—the sardine inspection. 

Aside from being eminently qualified for his new position 
by nature, he had large experience in the Bureau of Chemistry 
in administrative work and in the correlation of the work of 
different branches. 

Mr. H. M. Miller—Mr. Miller has charge of the inspection 
of the fruit and vegetable canners of Southern California, with 


headquarters at Los Angeles. Immediately on graduating 
from college he was appointed an assistant in the laboratory of 
the United States Public Health Service, where he received val- 
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uable training in biology by Dr. Charles Wardell Stiles, who 
is especially known popularly because of his “hookworm in- 
vestigation” in recent years. Mr. Miller, at his own request 
was transferred from this work to the chemical laboratory of 
the Public Health Service, where he worked under the direction 
of the chief chemist, Dr. E. C. Franklin. Dr. Franklin left the 
service just when this laboratory was organizing and at his 
recommendation Mr. Miller was appointed to this laboratory 
and remained here about four years giving efficient service and 
obtaining valuable experience. He was then employed for one 
season as superintendent of a canning plant after which he 
assumed charge of the inspection work mentioned above. He 


has given complete satisfaction in his district and his work is 
regarded as entirely successful. 


Mr. Norman Hendrickson—Mr. Hendrickson has charge ot 
the fish (sardine and tuna) inspection in Southern California. 
He was employed as assistant chemist in the Bureau of Chem- 
istry when he graduated from college about twelve or thirteen 
years ago and detailed as assistant in the Food Inspection 
work, first at the Chicago branch laboratory and then at the 
Omaha laboratory. He was then transferred to the Food Re- 
search Laboratory of the Bureau of Chemistry, where he as- 


sisted Dr. Pennington in investigations relative to cold storage 
and shipment of eggs and fish. 


He was then transferred to Washington by Dr. Alsberg 
and placed in charge of the investigation in the Department of 
Agriculture relative to dehydration. About eighteen months 
ago he wAs appointed to the position he now holds. Mr. 
Hendrickson is a chemist of wide experience and has shown 
unusual] ability at research work. He is distinguished also 
by his tact in meeting people. When he was appointed Dr. 


Alsberg recommended him as the best man available for the 
position, a recommendation which has been borne out by his 
work. 

Dr. E. D. Clark—Dr. Clark is of more recent origin than 
He established an enviable repu- 


the others mentioned above. 


Chicago Conveyor Chain 


catsup bottles. 


Inquiries will receive our prompt attention 


218 N. Union Avenue 


ORDER CHAIN NOW TO INSURE DELIVERY 


Chicago Conveyor Chain is die-stamped from cold rolled steel 
and fitted with steel rivets and case hardened roller bearings. 
It wears. longer and runs smoother than cast iron chain. 


Is ideally suited to carry cans away 
from the closing machines on 
sanitary lines, also for conveying 


CHICAGO SOLDER COMPANY 


CHICAGO, ILL. 
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WHY MORE THIS SEASON?! 


Here are some of the reasons why we sold our 
entire output in the midst of the buying season and 
more than three months before the corn packing 
season commences: 


CUTTER FEED: The corn is put in any part of a feed trough, pellmell fashion, and overlapping ears are 
mechanically separated. No skill is required in placing same, and no training of operator is necessary. Girls 
have been found to be most efficient operators. 


AUTOMATIC DEBUTTING: A simple mechanism automatically finds the shoulders of ears fed promiscuously 
in quantities in the feed trough, and whatever the size of the ear may be, the butt absolutely is severed at a 
predetermined point relative to the actual grain shoulder of the ear. 


HUSKING TUMBLERS: The corn is husked by the proper positioning of the ear and not by friction ‘as on 
all other machines. This enables much faster and far more positive husking with less mechanism. 


CORN WASHING: The husking tumblers present all sides of every ear to the water, and as the husking is 


not done by friction, much more water can be used without affecting husking quality or efficiency. The 
tumblers carry away all dirt, silks, etc. 


SILKING: By positioning the ear for husking and not depending on friction, the silking is done simultaneously 
with the husking operation. 


CAPACITY: Virtually that of the corn cutter. 
QUALITY: The stock is husked, silked and washed cleaner than by any other mechanical method yet devised. 


WASTE: Absolutely is reduced to a minimum, and the machine is automatically self adjusting for all kinds 


of corn at all periods of the season in all sections of the country. This saving is one of the most vital features 
of this method. 


LABOR: Only one operator is required for a machine. 
POWER: Needs less than any other single unit husker. 


CONSTRUCTION: One of the finest constructed machines ever offered to the canning industry. Built entire- 
ly of metal, iron, steel, bronze, and where the functioning is rapid, of aluminum. Box castings insure proper 
alinement of important bearings. Husking tumblers are of non-corrosive metal. 


TRANSMISSION: All moving parts are driven by cut gears completely encased. 
SPACE: One third of that required by other huskers necessary to do the same amount of work. 


ADAPTABILITY: May be used in any layout for other machines, but compactness and arrangement permits 
special layout that saves 209% of required floor space. 


MONITOR-UNITED HUSKER 


Manufactured by 


Huntley Manufacturing Co. Huntley Manufacturing Co. 


LIMITED 


Silver Creek, N. Y. Tillsonburg, Ontario, Canada 


A. K. Robins & Co., Baltimore, Md. Brown, Boggs Co., Ltd., Hamilton, Ont. 
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tation by research work before he entered the Bureau of 
Chemistry. He was for some time employed with Dr. Pen- 
nington in the Food Research Laboratory of the Bureau of 
Chemistry and then worked on research problems under Dr. 
Alsberg’s personal direction in Washington, He also assisted 
Dr. Alsberg in research work for considerable time before 
the latter became chief of the Bureau of Chemistry. In addi- 
tion to other investigations Dr, Clark made, for the Bureau of 
Chemistry, an exhaustive study of the conditions relative to 
fish and shel] fish industry on both coasts and on the Gulf of 
Mexico. He was therefore more conversant than any other 
scientific man with the salmon industry when he was appoint- 
ed a few months ago to organize the inspection service of the 
National Canners Association in connection with that industry. 
He is a scientific man of high attainment and has a most de- 


lightful personality. In tact and ability in meeting people 
he is equalled by few. 


Dr. L. F. Burton—Dr. Burton is a graduate of the Uni- 
versity of Illinois, and received his degree of doctor of philoso- 
phy in Yale. While in the University of Illinois he spent his 
summers in research work in some of the canning plants of 
that State. He did a great deal of work at the Gibson Canning 
Co.’s plant, for instance, and we believe at Dickinson & Co.’s. 
A number of Illinois canners know him and were helped by 
him; thus he obtained a practical knowledge of the scientific 
problems of the vegetable canners. On graduating from the 
university he was employed by Libby, McNeill & Libby, where 
he reported personally to Mr. Burrows. In that organization 
he solved a number of techonological difficulties, and his work 
was regarded by Mr. Burrows as very valuable. At the out- 
break of the war he entered the Army, where he was given a 


commission in the Food and Dietetic Division of the Sanitary 
Service. During part of the war he represented that branch of 
the Army continuously on transports between this country and 
France. Colonel Merlin, who was at the head of that branch 
of the service, spoke highly of Dr. Burton’s work in the Army 


and strongly recommended him for this position. He is a 
younger man than some of those mentioned above, but has 


demonstrated unusual ability in scientific and technological 
fields and also in administrative matters. 


Mr. George H. Adams—Mr. Adams has been selected to 
take charge of the inspection in New York State. He was one 
of the first group of food and drug inspectors appointed by the 
Bureau of Chemistry 12 years ago, and one of the ablest in- 
spectors the bureau has ever had. Before that time he had 
been employed by a large drug manufacturing concern and 
was for a time the X-ray operator in the Massachusetts Gen- 
eral Hospital. For several years Mr. Adams had charge of the 
inspectors in the eastern district of the Bureau of Chemistry 
and was recently appointed as chief of the Boston laboratory 
of that bureau. In his present-position he has charge not only 
of inspectors but also of the chemists of that laboratory. He 
is a man of long experience in the inspection of foods, of a high 
grade of ability and a delightful personality. He has amply 
demonstrated his ability in handling men. 

Mr. H. C. Kitchen—Mr. Kitchen has been selected to take 
charge of the inspection among the Iowa corn packers. He 
was also one of the first groups of inspectors appointed by the 
Bureau of Chemistry and one of the ablest of the bureau in- 
spectors. He has now for some time been chief inspector in 
the central division of that district, with headquarters in Chi- 
cago. His education was along pharmaceutical lines and he 
was a druggist before going into the Bureau of Chemistry. 
His qualifications are very similar to those of Mr. Adams. His 


personality is good and he will acquit himself well in his new 
position. 


If anyone professes doubts as to the ability and high 
qualifications of the men who will enforce “Inspection,” after 
reviewing the above array of “chiefs,” you may write it down 
to a fear of Inspection, and not to the ability of the inspectors. 
This thing is being done on a big scale by big men—the best 
the country affords. and there is no room for excuse under the 
head of possible incompetence of the inspection force. Fur- 
ther additions to this force will be along the same high class 
lines. 


Evaporated and Condensed Mik CANS = Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELFrPS CAN COMPANY 


FOUR 
SEPARATE 
FACTORIES 


WEIRTON, WEST VA.» 
* FACTORIES 


To Insure Combined 
Deliveries Capacity 
to Customers “ty Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


ADDRESS 


Foot of Lawrence Street, Baltimore, Md. 


PHELPS CAN COMPANY 


Weirton, Hancock Co., West Va. 
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Better Paint Protection 
at Less Cost 


Paint economy is the length of 
service given and not the price per 
gallon paid. 
<a Cheap paints are more expensive 
because they do not last and neces- 
sitate frequent repainting. Long service paint because of 
its better protective qualities makes frequent painting 
unnecessary and thus gives better protection at lower cost. 
The high labor cost of repainting is saved. 


DIXON’S 
SILICA-GRAPHITE 


PAINT 


will lower your paint costs and give better protection at 
the same time. 

A yoey! combined pigment-flake silica-graphite and 
pure boiled linseed oil. 

Dixon’s Silica-Graphite Paint has been made for over 
Fifty years in First Quality Only. 

Write for Booklet No. 131-B and learn how you can 
lower your paint costs. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 
ESTABLISHED 1827 DAK 


ANGELUS DOUBLE SEAMERS 


Good Seams 
All The Time 


Continuous 
Operations 
At High Speed 


FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 
ANGELUS seamers in the line. 


Descriptive literature sent on request 


ANGELUS SANITARY CAN MACHINE CO. 


282-298 SAN FERNANDO BLVD. 
CALIFORNIA 


LOS ANGELES - 


SECURE ADDITIONAL 
PROFITS FROM 
CIDER, GRAPE JUICE 
AND WINE BY- 
PRODUCTS 


THE No. 2 


20th CENTURY 
Centrifugal Pulper 


USED AS 


PULPER or 
FINISHER for 


PULP, 
CATSUP, 
FRUIT BUTTERS, 
ETC. 


No. 1 SIZE FORISMALLER CAPACITY 


THE 20th CENTURY MACHINERY CO. 


MILWAUKEE, WIS. 
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JUDGE 


AUTOMATIC CANNING MACHINERY 
SAN FRANCISCO, CAL. 


268 MARKET ST. 


DON’T FORGET when you want 


SQUARE FIVE GALLON PULP CANS 
PLAIN OR ENAMELLED 107 or 135 LB. PLATE 


Write for Prices to 
THOMAS F. LUKENS COMPANY 
Headquarters also for 
Solder, Flux, Coppers, Capping Steels and Canning Factory Supplies 
238 North Fourth St. PHILADELPHIA, PA. 


Indiana Representative: CRAIG BROKERAGE COMPANY, Merchants Bank Bidg., Indianapolis, Ind. 


_H.GAMSE BRO. 


GAMSE BUILDING BALTIMORE. MD. 
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LITHOGRAPHED 


Robins’ Circle Steam Hoist 
OF ALL IRON CONSTRUCTION 


Capacity up to 2000 Ibs. 


Note our 
Special Single 
Slide Valve 


QUEEN ANNE SKIN PUMP ROBINS’ TRAHERN ROTARY PULP PUMP 
Will keep your floors clean and save you cost of labor Strong, Ourable, Dependable 


MANUFACTURED BY 


A. K. ROBINS & CO., BALTIMORE, MD. 


S. M. SINDALL | R. A. SINDALL 
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THE BROKERS WILL BACK INSPECTED GOODS. 


The National Canned Foods and Dried Fruit Brokers’ As- 
sociation recently sent out a letter that will give all canners 
cause to think. It will rejoice the canner who has signed up 
for Inspection, and make the hesitating one think hard. The 
brokers have endorsed “Inspection’’ and will be back of it. 
Think it over. Here is the letter: 

June 23, 1919. 


NATIONAL CANNER SASSOCIATION 


Publicity Campaign—Inspection and Certification. 
To Members: 

Your president is in receipt of the following letter from 
our “mutual good fifend, Mr. Frank Gerber, president of the 
National Canners Association: 

“On account of your most helpful interest in furthering 
the National Canners Association plan for an immediate pub- 
licity campaign for canned foods, based upon inspection and 
certification of the advertised products, I am sure you will be 
pleased to learn that in each of the districts where the final 
plan has been presented early inauguration of the service is 
assured, and that we confidently expect to effect organization 
in the few remaining States which now have the matter under 
active consideration, as soon as meetings, which are arranged 
for, can be held. 

“Inspection and certification for 1919 is now assured in 
the several districts signed up, and when we have organized 
the additional States referred to, we will have under inspec- 
tion sufficient output to warrant the immediate publicity cam- 
paign, and in anticipation of this we are now pushing our 
financing plan and are confident of success in this direction. 


“Though success beyond our early expectations now seems 
assured, we feel that we can conservatively undertake to en- 
large present districts and add some new districts if additional 
canners yet wish to come in, and to that end I am wondering 
if it will be agreeable and consistent for you to circularize your 
membership suggesting that the brokers express to their packer 
principals their opinion as to the advantages that will secure 
in 1920 to the canners vho products come under certification in 
1919. 

‘“‘As you know, the plan provides for certificates to attach 
to shipping cases of the 1919 eligible products, and for certifi- 
cates upon the individual cans of 1920 production of such 
products, and that the national advertising will prepare the 
public for appearance of the certificate upon the individual cans 
in 1920. 

“To the broker the advantages to the inspected packers of 
1919 will be too obvious to require any comment. To the 
broker, too, it will. be apparent that our mission does not end 
with advertising inspected and certificated canned foods, but we 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland - Maine 
N. E. Agent: Sprague Canning Mchy. Co. 


also have the added duty of providing sufficient production to 
satisfy the tremendous demand which may confidently be ex- 


_ pected. 


“In fact, the whole thing is so simple and obvious that 
unprejudiced consideration invariably secures immediate and 
active support from the distributors, canners and members of 
the allied industries. 

“With success now practically assured, we feel it to be 
our urgent duty to the canners not only to present to the 
largest number possible the opportunity for participation, but 
to emphasize the advantages of such participation, and my chief 
purpose in writing you is to secure, if practicable, the imme- 
diate co-operation of your membership by bringing to the at- 
tention of their packers the manifest advantages of the plan 
viewed from the selling end. 

“Thanking you in advance for the assistance which I am 
sure you will giadly extend in every available way, I remain, 

Sincerely yours, 
FRANK GERBER, 
President.” 

The request made by President Gerber should be enthusi- 
astically complied with by every one of our members. At a 
meeting of our executive committee held in Cleveland last 
week, it was voted that we indorse the certification and in- 
spection plan of the National Canners’ Association. The many 
advantages of the plan for the general betterment of the entire 
canned foods business are so obvious that we are quite sure no 
broker needs urging but will be only too glad to comply with 
Mr. Gerber’s request. 

Please get back of this movement in every possible way 
and give your active co-operation not only in bringing it to 
the attention of your packer principals, but also help the plan 
whenever and however the possibility presents itself. 

Yours for the big success of this movement, 

H. A. N, DAILY, 
President. 


EDITOR FREEMAN PROMOTED 


Miller Freeman, publisher of Pacific Fisherman, was pro- 
moted May 16th from commander in the U. S. Naval Reserves 
to the rank of captain. The promotion was made by the Naval 
Selection Board, composed of Admiral Henry T. Mayo and the 
eight highest ranking admirals in the United States Navy. It 
was stated that the promotion was made in recognition of 
efficient services performed by him during the war. Captain 
Freeman organized the Washington State Naval Militia ten 
years ago, served as its commander, and was in command of 
the Naval Training Camp at Seattle during the war. He has 
retired from active service and has resumed his private busi- 
ness as a publisher. 


JOS. M. ZOLLER & Co., INC. 
CANNED FOODS, CANS. p por 


BOXES, PACKERS’ SUPPLIES, 


205-206-207 Phoenix Bidg. 


PHONES: 
8ST. PAUL 1140 & 4484 BALTIMORE, MD. 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 
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THE 1919 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United Stutes, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 10th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
etent authorities. The various articles packed and other valuable information is given. 
istributed free to members of the National Canners’ Association. Sold to all others at 

$2 00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 

brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL, CHECKS ACCEPTED 


“THE RIGHT SYSTEM” FOR TOMATOES 


Because it is the 
System that saves 
25% of RAW 


STOCK. It has 
proven itself. 


Process Patented by THE RIGHT SYSTEM, Inc., Manufacturers, Aberdeen, Md. 


H. P. STRASBAUGH, President 


TO USERS OF PASTE 


Send me $5.00, check or currency and I will 
furnish you a confidential FORMULA for 


THE J. M. PAVER COMPANY 


es ey that WILL STAY —— 130 N. WELLS STREET 
and which will cost about .06c per gallon, 
and I guarantee it will positively stick labels CHICAGO ILLINOIS 


not only on cans but leather, rubber, iron 
and glass as well as wood. 


Canners can save hundreds of dollars by the A Canned Foods Brokerage Organization—a 
use of this FORMULA. selling force of specially trained Canned Foods 


Salesman—working co-operatively for the proper 
John G. Ruge, Treas. & Mgr. Ruge Bros. Canning Co. interests of their Principals. 


Shrimp and Oyster Packers Apalachicola, Fla. 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- used by Canners 
thing in 


Everywhere 
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EVERY JOBBER 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods” 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, variations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


Published by 
THE CANNING TRADE 
Baltimore. 


“The jobbers’ text book on Canned Foods” 


N 
Maximum Output 240 Perfectly Lined Ends Per Minute 
< “AMS” No. 91 LINER 
N FOR LINING ROUND SANITARY CANS 
N AUTOMATIC FPLUID CUT-OFF NO SMEARING 

: It is self-contained and completely automatic, has a 

tank cast integral with the base, shown in the rear, which 


holds 7 gallons of ‘‘Amscan’’ Sealing Fluid. The 
fluid is applied under pressure obtained from a small 
air pump attached to the frame of the machine ont ( 
operated by the driving shaft. R 


The Max Ams Machine Co. 


CHAS. M. AMS, President 


101 PARK AVENUE New York City, N. Y. 


Branch Office: 39 South La Salle St., Chicago, Ill. 
ve Agent. W. E. Hughes & Co., London, E. C. England 
Patented 
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TO ALL CANNERS AND USERS OF 
STEAM COOKERS 
GOODSELLS 


@ 


We guarantee the above as doubly 
durable over any plain hydraulic, as 
the plies will never separate under 
pressure (which should be on edge 
of fiber) not on flat side. 


MADE IN LENGTHS OF 15 LINEAL FEET ON ANY SIZE 
Price $1.30 Per Lb. F. O. B. Chicago 


GOODSELL PACKING CO. 


INVENTORS AND MANUFACTURERS 
231 North Wells Street Chicago 


“SOUDER CONTINUOUS COOKER 


36,000 Cans in 10 hours, Weight 2300 Ibs. 


Cans enter by rotary feed, eliminating 
waste of steam. Cans roll all the time 
while in cooker. Automatic stops to 
keep cans from being mashed, and over- 
come troubles. Cooks without water; 
steam is applied directly on cans at all 
times, while in cooker. Automatic 
steam regulator which keeps temper- 
ture at desired point at all times, allows 
no waste of steam, and cook of each 
can is the same. 


Cans come from Cooker clean always. 


Can use patented oiling system to keep 
cans from rusting. Nochains in cook- 
er. Investigate-be sure you are getting 
the best, no matter how small the cost. 
Get our price. If not too far will be 
pleased’ to call. Probably we can 
teach you something about cookers. 


Be friendly, and let us hear from you. 


SOUDER MFG CoO. 


BRIDGETON, N. J. 


The KOOK MORE KOIL in the past season 
has proven itself to be the most efficient coil 
ever made for reducing tomato pulp. Its use 
in hundreds of cooking tanks has proven this 
fact to the most skeptical. It will replace the 
work produced by 2 to 3 coils of prior type, and 
with its use a higher quality of product is ac- 
quired. Scorching is annihilated with the 
KOOK MORE KOIL unless a low steam pres- 
sure is used. Would you refuse an opportunity 
to double your output? This is practically the 
offer we are indirectly making. Do away with 
old time devices which hamper the balance of 
your modern equipment. The advantages of 


the KOOK MORE KOILS are at your service. 

The KOOK MORE KOILS furnished complete with 
concaved bottom Cypress tank, Steel trap and Bronze Out- 
let with Ground Joint Plug and Stick, or can be furnished 
with Steel glass Lined Tank. 

Do not over look our other equipment, which is the best 
manufactured! Copper Steam Jacketed Kettles, Indiana 
Pulpers, Standard Continuous Agitating Cookers, Rotary 
Washers, Tomato Crushers, Sanitary Desectiable Pumps, 
Sorting Tables, Syrupers, Feed Water Heaters, Steam Traps, 
Gasoline Fire Pots, Brass Handy Gate Valves and Enam- 
eled Lined Pipe. 

In the next ‘‘Trade’’ issue our 1919 model of the INDIANA 
PULPER wil] be illustrated. 


Write for complete information of your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. San Jose, California 
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THE SIAMESE TWINS OF PUBLICITY ADVERTISING- 
SELLING 


in “Advertising and Selling” 


When editors get all wrought up over the subject of relation- 
ship of selling to advertising, it’s about as serious as when doc- 
tors disagree. Whenever we get all “het up” over the subject, 


it’s tfne to discuss if we can, cuss if we must, but thresh out 
the oats from the chaff if possible. 


What is the object of advertising anyway? 

Is it to see how much money can be spent in how many 
media? If so, the only party who is “sold” is the advertiser! 
Whosoever denies the value of advertising is more or less in the 
position of the guy of whom it was said, “It’s a sad thing to be 


bald on top of the head, but it’s a crime to be bald inside of one’s 
skull!” 


By H. Elliott Bates, 


Some Advertising Does Not Sell. 


Suppose coffee, for example, were a new and unknown product, 
concerning which tbe hoi polloi knew next to nothing and used 
less? Then merely advertising coffee would do good. It would 
inform people, what coffee is, how it is used, and so familiarize 


the reading public, or at least a part of it, with coffee as a bev- 
erage. 


But as it is, does such advertising of coffee today, meet the 
need of the coffee sellers? It does not. Why? Because upon 
analysis the urgent need of the coffee sellers is not to reach the 
people who drink coffee and enjoy it, but the very large number 
of individuals who do not use coffee, because they are prejudiced 
against it. 

In other means, such advertising fails to impress thousands 
of people who do not use coffee or will not use coffee until their 
attitude has been changed, they have to be SOLD. After all, the 
crucial test of all publipity is, does it cause the individual to buy 
and use the particular article or product advertised? 

Yet, all the copy so far used in the coffee campaign—mereiy 
advertise coffee to people who know it and use it. It does not 


Pullies, &c. 


Wells and Patapsco Streets 


The Sinclair-Scott Company 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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argue, appeal, educate or convince, it does not SELL those who 
are opposed or indifferent to coffee. 


Hence, it will not unless amended, secure the result desired. 
It’s a good example of the point of view of your reader who de- 
elares that advertising and selling are not closely connected. 
Take the Goodyear Tire people. Do they advertise the use of tires 
in general—or does their advertising sell Goodyear tires? It has 


“sold” the writer, who used to be a user of another brand and 
make. 


The Two Must Mesh. 

Advertising and selling are like two gears that properly mesh. 
The more gears and the better they mesh the better the pull or 
the harder the push. That’s axiomatic. Any advertising cam- 
paign that does not sell the particular article advertised is like 
a one-legged man trying to skate. Nobody needs to be told about 
garters, or fountain pens, or pipes or tooth pastes in general. 
Such products don’t need mere advertising. But every special 


brand or make of every such article needs selling peapaganda— 
which is advertising meshed with selling. 


A firm spends $100,000 or more in a “National’’, advertising 
campaign, after it has secured “distribution.” That is after its 
product has been placed on the shelf or in the stock of the dealer. 
Then when the customer appears woh has been attracted by the 
advertising, is sold some other brand or make, the howl goes up 


anent “substitution.” It isn’t substitution—according to the De- 
lineator—it’s superior selling talent and action! 


But the customer who insists upon a particular brand and 
resists selling efforts on behalf of a competing prodict, has not 
only been advertised to, but has been sold, by such advertising. 

That’s an example of the relation of selling to advertising. A 
firm advertises for a man or woman to fill a certain position. 
Many apply. Who gets the job? The man or woman who can 
best sell himself or herself. You have the choice of many tooth 
pastes, or powders or liquid dentifrices.. You try the one whose 
advertising has “sold” you, not of necessity the one that is most 
popular or the best seller. Some firms regard advertising as they 


Machines and Pulp Finishing Machines 


—— FO R—— 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. 


Friction Clutch 


BALTIMORE, MARYLAND 
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THE CANNING TRADE. 


Baltimore, Md. 


Solicits your business for 


PACKERS’ CANS 


SANITARY (Open Top) and CAP HOLE 


Both Styles the very | 
best obtainable 


FIVE GALLON PULP CANS 


ROUND and SQUARE 


UNEXCELLED MANUFACTURING 
AND SHIPPING FACILITIES 


| Baltimore, Md. 
Ee EDMUND C. WHITE, Managing Partner Ee 
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do salvation—necessary no doubt but doubtful. Some advertising 
agencies or experts do not see or appreciate the hyphen that 
ties selling to advertising. They plan.selling methods perhaps, 
they insist upon distribution, then they let it go at that. They 


don’t mesh the gears. They stock the dealer, but they don’t sell 
the customer in copy or display. 

And the result: 

It’s like the golf fiend who died and went to hades. He 
asked the Satanic boss, what he could do for amusement. “Was 
there any golf.” Satan said there was. “Be ready at 9 A. M.” 
The golf fiend reported on time, found a beautiful course, a nice 
costume laid out and an assortment of clubs. He got ready for 
his game, heaped up his little mound of sand and asked the 
Devil “Where’s the ball?” 

And the Devil said: “There isn’t any ball! 
it?” 

If advertising is the club, selling is the ball, they go together, 
you can’t score without them both. 


That’s the hell of 


A SAMPLE OF CO-OPERATIVE ADVERTISING. 


Already famous through the co-operative efforts of its 
business men to bring new trade to town, Neosho, Mo., has 
taken another stride in the same direction, recently having be- 
gun to buy full-page advertising space in a newspaper in 
Joplin, Mo., which is a much larger city, to tell people what 
Neosho offers them as a trading center. 

The purpose was not to get trade out of Joplin, but from 
territory which might be served either by Neosho or Joplin. 

Business men of Neosho, through the advertsiing club of 
that enterprising city, became aware of the fact, some time 
ago. that in these days nearly every farmer has an automobile, 
trade can be drawn from a greater radius by any merchant, 
or any group of merchants who will go after it. 

At the last monthly “sales day’ held by the Neosho Ad- 
vertising Club, which followed the first of the advertisements 


CANTON BOX COMPANY 


2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


in the Joplin newspaper, customers came as far as forty milés, 
and expressed their appreciation of the treatment they re- 
ceived and said they would come again. 


While using full pages in the Joplin newspaper, the mer- 
chants continue, of course, to employ similar space in Neosho 
papers, and they also reprint the advertisements appearing in 
Neosho, and mail] them to a list of 6,000 prospective customers. 
The cost of all such advertising is equally distributed among 
the business houses directly participating. For example, the 
cost of the Joplin page was $62.50. The thirty advertisers, 
sharing the space paid $2 each, the advertising club paying 
the balance. 


As indicated in a booklet which has been published by 
the Associated Advertising Clubs of the World for free distri- 
bution (address, Associated Advertising Clubs, 110 W. 40th 
St., New York City), the remarkable success of the Neosho 
sales days has been based upon the fact that a committee of 
the advertising club passes upon the special offer each mer- 
chant makes for the “sales days,’’ to insure that the customer 
whom the advertisement brings to town will be well-pleased. 


In the meantime, the members of the advertising club had 
been making a careful study of advertising at their club meet- 
ings, to make their advertisements more effective, and in the 
club, also, they have exchanged ideas relative to better mer- 
chandising methods, thus enabling themselves to “back up’’ 
their advertising to the fullest possible extent. 


The operation of this plan has made Neosho famous, the 
plan having been adopted by several other communities, both 
larger and smaller than Neosho, where advertising clubs have 
been organized to handle its operation. Frequently, business 
men from other communities have gone to Neosho to investi- 
gate the plan at first hand. Business men of Clarksville, 
Tenn., under the leadership of a banker of that community, 
recently decided to make a personal investigation of the 


Neosho plan with the purpose of adopting it, and merchants 
of Blair, Neb., are now contemplating similar action. 

If towns can do it—an industry can do even better. 
Watch the canners feet across their advertising plan! 


JOS. M. ZOLLER & CoO., INC. 

BOXES. PACKERS sUPPLIns BROKERS 

205-206-207 Phoenix Bidg. 
BALTIMORE, MD. 


PHONES: - 
ST. PAUL 1140 & 4484 


Will Not Split or 
Crack 


THREE TIMES 
THE LIFE OF 
OTHER MAKES 


FOOT THAMES STREET 


Zastrow Capping Steels 


ZASTROW MACHINE 


(SUCCESSOR TO GEO, 


For All Kinds of Capping Machines 
Made of the Best and Finest High Carbon Steel 


We do not use ordin- 
ary Shafting Steel 


If can cap is furnished, we 
will turn steels to suit same 
accurately. 


COMPANY, Inc. 


Ww. ZASTROW) 


BALTIMORE, 


MARYLAND 


Gilead 


standard for 42 years. 
Complete line of accessories. 


NEW CITY 
CLEVELAND 
DETROIT 


Select your press from the largest and strongest line on the market. 
Sizes from 10 to 460 bbls. per day. Fully guaranteed. 


WRITE FOR BIG NEW PRESS CATALOG 


THE HYDRAULIC PRESS MFG. 


62 Lincoitn Avenue 
MOUNT GILEAD, OHIO 


Hydraulic Cider Presses 
The 


COMPANY 


SUFFERN, N. Y. 
PITTSBURGH 
SAN FRANCISCO 
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THE CANNING TRADE. 


THE ONLY COMPLETE OR SATISFACTORY 
PULP AND PASTE LIN 


Sprague-Lowe Pulper 
Slices Cold Tomatoes Before Pulping 


Sprague Universal Filler 
These Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


~ SPRAGUE CANNING MACHINERY COMPANY 


Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 
Sheppard Supply & Equipment Co. ' Premier Machinery Co., San Francisco 
37 So. Charles St, Baltimore Geo. H. Jameson, Box 196, Vancouver, B. C. 


— 

Sprague-Lowe Patented Flash Coils 
Sprague Gravity- Testing Outfit 

Finisher 

Filler 


THE CANNING TRADE. 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 
A. I. JUDGE, . Manager and Editor 
Baltimore and ‘Holliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 41st Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. 

One year, 

Canada, 

Foreign, 

Extra copies, on 10 
ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders _payable to THE TRADE Co. 
Address all communications to THr TRADE Co., Baltimore, Md. 


Sample copy free. 
$3.00 
$4.00 
$5.00 


Packers are invited and requested to use the columns of THE 
Canning Trabe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, JULY 7, 1919 


EDITORIAL JOTTINGS 


This is a short measure week, with us, as the bosses sent 
us word they were going to take holiday from Thursday even- 
ing to Monday morning; and so we are obliged to close our 
week on Wednesday, instead of on Friday, as usual. If any- 
thing momentuous happens, in the latter part of the week, it 
will not be recorded in these columns, and you will under- 
stand why. 


Have you noticed how much better the world feels since 
“Hell has been for rent, and the Devil disarmed,” as our im- 
moral enthusiasts predicted? Now that we have Prohibition 
none of those who are supposed to enforce it seem willing to 
undertake the job, and the confusion will grow, and not de- 
crease. It is one thing to jam through the Legislatures of the 
States, and our Congress at Washington, by means of the 
largest and most reprehensible “lobby” ever conducted in this 
country, the will of the small minority to bind the vast ma- 
jority; but another thing to enforce the laws. Instead of Hell 
being for rent, we very much fear that it has broken loose all 
over, and that business will realize it too late. — 


We have no fight with Prohibition, per se, for we regard 
it merely as another attempt to build a Tower of Babel; to 


‘serious measure. 


climb into Héaven through the elimination of temptation; 
but we may expect to see its effect upon business in very 
It is hard to see how the billions of dollars 
of actual property value can be suddenly taken away from 
business without causing al] business to be shaken to its 
foundations. One might as well expect to pull the bricks from 
the middle of the chimney and expect the top ones to stand 
intact.| It it this feature—its effect upon business—that con- . 
cerns us, and concerns every man in the ganned foods indus- 
try. The right or wrong of it may be left for others to dis- 
cuss. The sudden ending of any great line of industry in this 
country would affect all business—and not merely because it is 
the liquor business. But in this instance the States and the 
country were dependent upon this industry for revenue, and our .- 
Government needs it worse now than ever before in its history. 
The shortage must be made up from other sources, and busi- 
ness will have to take up this burden. We felt our normal 
taxes, before the war; then we willingly shouldered the taxes 
due to war and we are now carrying these with ditculty. Can 
we pile this further tax on top of the others without trouble” 
That is the consideration which faces the business man. Plati- 
tudes upon morality are very nice to listen to, but now we 
face the stern reality and every man in the country will have 
ta study the question, whether he wants to or not. Ministers 
of the gospel are seldom if ever good business men; they have 
produced a situation which business men will find trouble in 
handling. It is a big question and a serious one. 


Last Saturday the Government placed upon sale some of 
its surplus canned foods, through the committee of the Mayor’s 
office, and they sold like hot cakes, we are told. The sale 
did not affect any considerable saving to the buyers, how- 
ever, and so the experiment is considered a very doubtful 
success. It was the result of hasty, ill-considered and ill- 
advised action, bringing reflectoin upon the city authorities, 
and hindering the Government in its sale of the surplus to the 
parties who might rightfully have been expected to buy it. 
Our City Fathers and others in charge of our country’s busi- 


ness do too much of this ‘jumping first and looking after- 
wards.”’ 


This week Baltimore is signing up on the Inspection busi- 
ness, and though apparently very slow to move, we expect to 
see the great majority, if not all, in on the Inspection this 
season. Baltimore is not going to let any section of the coun- 
try “put anything ove? on it,’ and it will be in line for all the 
good that is to come from this advance move. 


Our readers will scan with interest the names of the men 
so far selected to act as Chief Inspectors in the various dis- 
tricts in which Inspection will be in force this season. They 
are all men of the highest type and proven ability. They know 
their business and how to select men and manage them in an 
inspection effort of-this kind, all of them having had years 
of experience at inspecting of one kind and another. The 
Association is to be congratulated upon the selection of such 
fine timber, and it surely augers well for the ultimate success 
of this venture. 


The tomato canners have their turn this week at seeing 
themselves as other see them, in the report of Dr. Bitting upon 
the samples of tomatoes furnished the Government under the 
war demands. Considering that nothing below a good stand- 
ard was supposed to be delivered on these contracts, the show- 
ing may make some canners think. No doubt there were some 
who acted upon the theory that ‘‘any old thing went with the 
Government,” as we heard said one day last season; but we do 
not believe there were many who acted thus. The main trou- 
ble comes from the fact that there are too many “personal 
standards’—canners who have standards of their own, and 
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Greater Output 


With Your Present Force 


That’s one invariable result from the use of Link-Belt 
Peeling Tables. For every individual’s work is regulated 
mechanically. There are no delays—no waiting periods—no loafing. 
Every hour—every minute—is employed productively. 

Link-Belt Peeling Tables keep every employee supplied with mat- 
erials and convey away peelings and refuse. They eliminate a large 
force of attendants. The output is increased—the product is bettered 
—working conditions are made clean, sanitary and attractive. 

We also build cannery conveyors of all kinds, wagon dumps and transmission equipment such as sprocket wheels, 
Link-Belt, gears, couplings, elevator buckets, ete. 


Our engineers have had a broad experience in modernizing canneries—in making them highly productive and efficient. 
Let them employ this experience in your behalf. Write for our Cannery Book No. 365. 


| LINK-BELT COMPANY 


PHILADELPHIA CHICAGO 
OFFICES IN PRINCIPAL CITIES 


We Also Make 
Husk and Cob Conveyors 
Clean Corn Conveyors 


Wagon Dumps 
Processing Baskets 


Link-Belt and Sprockets 
A Truck and TractorChains 


Silent Chain Drives 


INDIANAPOLIS 
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who make no effort to check them against others’ standards, 
and so improve. It should be remembered that the report here 


given merely covers the goods which were accepted. There © 


were more rejections among tomatoes than on any other article, 
according to Dr. Bitting. Therefore, the showing is not to the 
credit of the tomato canners nor to the industry. Tomato 
canners may take solace in the fact that other lines fel] below 
expectations also, but this is poor consolation. The industry 
should learn from this showing the need of closer attention, 
and a better study of what really constitues a standard. Any 
canner who has been in the business for any length of time 
can pack a good standard if he wants to—he knows what a 
good standard is, though he is fond of asking anyone making 
such an assertion to describe a standard. The fact that many 
men delivered goods above standards shows that there are can- 
ners who pack according to this knowledge—an honest stand- 
ard; and the trouble came from the men who were trying to 


beat out their competitors, to get just one more can per bushel 
than their competitors, and not from any accidents. 


We still believe that the standard announced in these 
pages years ago is the best working standard devised. Run 
the peeled tomatoes over a sorting belt, ‘‘manned’’ by compe- 
tent women sorters. One side of the belt picks out the whole, 
thoroughly ripe tomatoes—for fancy stock; the other side picks 
out the green, partly green and small pieces for substandards 
or seconds. The tomatoes left upon the belt must be the 
standards, for you have taken away the best and the poorest, 
leaving the average or standard. There remains then but the 
fill. and under F. I. D. 144 nothing but tomatoes should go 
into the can. And this is not a mechanical standard, because 
the canner has full latitude to instruct his sorters as to the 
quality of tomatoes he wants in his fancies, and in his seconds, 


and the results will depend upon the care with which he at- 
tends to this important feature. There may be days when 


the tomatoes will not run up to his demands for fancy stock, 
and other days when most of them will run fancy. Watching 
this sorting will also be a check upon his skinners, and lead 
to elimination of waste through poor skinning. A little train- 
ing will make experts of the sorters, and a little additional 
pay will keep them up to their jobs, and pay the canner. Un- 
der Inspection the canner will be obliged to know his pack, and 
elimination of such unsatisfactory results as shown by Dr. 
Bitting will be worth many times what Inspection costs. 


INSURANCE AGAINST LABOR SHORTAGE. 


With industry slowed down and the Army and Navy re- 
leasing 10,000 men or more daily, there is a surplus of labor 
in the United States at present. Yet there has never been a 
time when wise employers have felt the necessity more keenly 
of insuring themselves against an immediate and threatening 
labor shortage. 

The reason for this imminent shortage is to be found in 
the falling off of immigration during the past five years. For 
the seven years preceding 1915, immigration into the United 
States averaged one million a year. In the period since 1915, 
the average has been more nearly 150,000 a year. When it is 
considered to what extent the United States is dependent upon 
immigration for its labor supply, a simple arithmetical calcula- 
tion will show that an acute labor shortage is due very quickly 
—as soon, in fact, as industry has been restored to norma] pre- 
war conditions. 

For this reason Colonel Arthur Woods, assistant to the 
Secretary of War, whose duty it is to correlate the nation’s 
efforts to find work for discharged service men, recently issued 
a warning to employers urging them to insure themselves 
against labor shortage by taking on ex-soldiers and sailors at 
the present time. ‘By this means,’’ says Colonel Woods, ‘‘em- 
ployers will help solve the problem of re-absorbing the Army 
and Navy, and at the same time will insure themselves against 


the serious shortage of labor which threatens the American 
market.” 


brokerage on business actually obtained. 


in New York. 


72 Wall Street 


BROKERS FOR EXPORT 


Packers and canners who want the profitable foreign trade, and who also wish to 
make their brands known, can have our services without expense other than usual 


Each Saturday, we publish a small newspaper giving market information and prices, 
which we send to the wholesale grocers and food importers thru Europe. 
and representatives in each country and important city regularly call on the trade. 
A member of our firm spends six months of each year in Europe. 

Each country has its own language, customs and business methods. 
wholesale trade, what they will buy and how to deal with them. We get the orders, 
handle the correspondence, attend to the shipping and arrange for you to receive cash 


R. T. FREEMAN & CO. 
Export Representatives 


‘Our agents 


(Now in France). 
We know the 


NEW YORK 
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THE ABOVE SHOWS ONE SINGLE ORDER FOR 500 TANKS, $72,000.00 


TANKS— ANY SIZE AND SHAPE 


for Canners, Packers, Water Storage 


NS and Water Supply Systems. 


TOWERS — ANY HEIGHT 


for Tanks, Wind-Mills, Bells, Flags 


and Transmission. 


WATER WORKS PLANTS 


and Rural Homes. 


/ | for Factories, Suburban Development 


ASK US FOR QUOTATIONS ON YOUR REQUIREMENTS 


“Sal 


THE BALTIMORE COOPERAGE CO. 
BALTIMORE, MD. 


Tanks far see 
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“You can find G-E Motors ofone 
type or another everywhere.” 


They operate the giant cranes in our great shipyards 
as well as the little hoist in the small repair shop. 


They open and close the ponderous locks of the Panama 
Canal; they impart the finger touch to the tiny levers 
of the adding machine. 

They drive the huge blowers in the big steel mills; they 
run the little fans that cool your brow in summer’s heat. 


They turn the massive rolls that bend and form the ribs 
and sides of mighty ships; they run the coffee grinder at 
the corner grocery. 

They drive a million spindles in the great textile plant; 
they run the sewing machine that stitches a bit of filmy 
lace. 


Endless to catalogue are the myriad ways, big and 
little, spectacular and unobtrusive, wherein G-E motors 
are faithfully and efficiently performing their part of the 
world’s work. 


G-E motors ave everywhere because from everywhere 
springs commendation for an_ intrinsically high-class 
product supported by the technical knowledge and practical 
experience necessary to make correct and economic power 
applications be they great or small. at 
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This Man Is Simply Delighted 


over the prompt and efficient box service he’s getting 
from Embry. 


In fact he can’t say too much in praise of the 
high grade material and workmanship of Embry boxes. 


Plenty more like him. 
Send in your next order and join the ranks of Embry satisfied customers. 


Boxes of all kinds—wood or wirebound—made up or knocked down. Food boxes 
our specialty. 


What do you say? 


EMBRY BOX COMPANY 


(Incorporated ) 


Louisville, Kentucky 


Bright Tin Plates 


Manufactured with a base of KEYSTONE 
COPPER STEEL fill a long felt want. 


The experience of packers has proved that this material is unequaled for Cans 
and containers for products which actively attack the base metal of Tin Plates. 


iil This is ig important to packers of 
i 


COKES Cherries, der, A pples, Blueberries, 20X28 14 

Etc. Reduce pin-holing and perfor- 

ations to a minimum by using Tin [a 
Ane 


Plate with Keystone Copper Steel base. = 


Write us for full information relative to Black and Gal- 
vanized Sheets, Corrugated and Formed Roofing Pro- 
ducts, Bright Tin Plates, Terne Plates, Black Plate, etc. 


MANUFACTURED BY: 


American Sheet and Tin Plate Company 


DISTRICT SALES OFFICES 
cee. Cincinnati Denver Detroit New Orleans New York Philadelphia . Pittsburgh St. Louis 
Export Representatives: UNITED STATES STEEL PRopucts Company, New York City 
Pacific Coast aencenmahbess: UNITED STATES STEEL PRODUCTS COMPANY, San Francisco, Los inane: Portland, Seattle 
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LIVINGSTON 


SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPED WITH THESE 
WASHERS 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
through this Washer shows that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well as the grit, and at the same time not injuring the healthy. 
clean meat of the tomato. You owe it tO yourself to 
investigate. Write us today. Now. 


SUPERIOR BOILER WORKS 
Marion, Indiana 


Eastern Agent Central Agent 


S. 0. RANDALL’S SON F. H. LANGSENKAMP 
BALTIMORE, MD. INDIANAPOLIS 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


L 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Machinery—Cont. 


FOR SALE—2 No. 1 Dunkley Cherry Pitters, in 
good condition. Address The Clyde Kraut Co., Clyde, O. 


FOR SALE—Two Sprague Rotary Slat Washers. For 
description and price write J. B. Andrews & Co., Hur- 
lock, Md. 


FOR SALE—1 Upright 40-H. P. Boiler, good con- 
dition. 1 Cyclone Pulp Machine (Bucklin), extra screen. 
Address The Ling Pkg. Co., Newburyport, Mass. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., 203 W. Conway 
St., Baltimore, Md. 


FOR SALE—At a bargain—One 1918 Ayars Filler 
for No. 10 cans. This machine can be used for pulp or any 
semi-liquid substance. Bargain for quick purchase. Also 
one practically new Knapp Boxer for No. 2% cans. A. K. 
Robins & Co., Baltimore, Md. 


FOR SALE— 
1 40x60 Open Process Kettle, good shape 
1 40x72 Open Process Kettle, good shape 
2 Ayars Large Pea Millers, No. 2 Sanitary Cans 
2 Ayars Six Pocket Pea Fillers, No. 2 Sanitary Cans. 
Box A-632, care of The Canning Trade. 


FOR SALE—Four Sprague M. & S. Liquid Plunger 
Fillers for No. 1 Sanitary Cans, of which three were run 


only one season, and are as good as new. One U. S.. 


Bottlers’ Machinery Co. Bottle Washer and one Haller 
Hand-Operated Bottle Filler; both in good condition. 
Address W. H. Neal & Son Co., Hurlock, Md. 


WE OFFER the following used Machinery, subject to prior sale: 
2 Ayars Tomato Scalders, used one season, $200.00 each. 
1 Ayars Tomato Scalder, new, $350. 
2 Robbins Pulpers, $50.00 each. 
9 Square Process Boxes, complete with trucks, $100.00 each. 
800 Galvanized Pans, for use with Process Boxes, $1.00 each. 
2 Phoenix Capping Machines, $100.00 each. 
8 No. 2 Anderson Traps, new, $22.00 each. 
83 No. 5 Anderson Traps, $51.00 each. 
ey Copper Steam Jacketed Kettle, excellent condition, 


Address P. J. Ritter Co., 1626 Arch St., Philadelphia, Pa. 


FOR SALE—Box Nailing Machines: 
6-track Swift Nailing Machine............ $275.00 


6-track Doig Nailing Machine............. 375.00 
9-track Doig Nailing Machine, will drive 7 
nails at back of machine and 2 nails on side 

12-track Doig Nailing Machine, will drive 6 
nails at back of machine and 6 nails on side 


Address Chas. W. Braun, 825 Calhoun St., Fort Wayne, Ind. 


FOR SALE—Five Tube Box Nailing Machine, Box 
Strapping Machine, Garbage Incinerator, 4 H. P. Gasoline 
Engine, Exhaust Box, three Vertical Retorts, Mayonnaise 
Mixing Machine, Victoria Paring Machine, Boss Meat 
Chopper, Cyclone Tomato Pulper, Paper Baler, Boiler 
Room Pump and Receiver, and about 5,000 Red Gum 
Standard No. 3 Can Box Covers. Condition of above A-1. 
Price right. Purity Cross, Inc., Orange, N. J. 


For Sale—Miscellaneous. 


FOR SALE—1 Closed Retort, 1 Circular Exhaust 
Box, 1 Hydraulic Press. For full particulars address 
Raymond Riordon, Highland, N. Y. 


FOR SALE—TI have about 800 cases of choice Pal- 
metto Asparagus in No. 2 plain tin cans; graded in four 
grades. Will also have quantity of stringless cut beans. 
All unlabelled. Address U. G. Carpenter. P. O. Hamil- 
ton, N. Y. i 


FOR SALE—Copper Steam Jacket Kettles. Several 
New and Second-Hand Kettles. For immediate ship- 
ment. Several 300 gal., 250, 150, 72 gal., 60 gal. capacities. 
All tested to 150 Ibs. cold water pressure. Complete with 
draw off and iron stand. Subject to prior sale. Apply 
Box A-664, care of The Canning Trade. 


FOR SALE—One New Style Sanitary Pump, built 
by Murril & Keizer Co., of Baltimore, Md. This Pump 
was used by us last season on tomato skins, etc., and was 


O. K. Reason for selling, have no further use for it. 
Attractive price. Address Edward V. Stockham, Inc., 


Havre de Grace, Md. : 


FOR SALE—Six Cast Iron, Glass Lined Storage 
Tanks, complete with connections, cast iron stands; 
capacity 1,135 gallons each. Will sell the six at $325.00 
each, or one or more at $350.00 each. Will give full in- 
formation on receipt of inquiry. Price f. o. b. Haines City, 
Fla. Consolidated Products Co., Haines City, Fla. 
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For Sale—Seeds. 


FOR SALE—200 bushels Stowells Evergreen Seed — 


Corn, germination test 95 per cent. Price on application. 
Address Box A-609, care The Canning Trade. 


FOR SALE—Subject unsold; 40 bu. Stowell’s Ever- 
green Seed Corn, $6.00 per bu.; 30 bu. Narrow Grain 
Evergreen Corn, $6. 00 per bu. Fine quality Connecticut 
seed, 

Tomato Plants, Stone Variety, $2. 50 per thousand. 
Hardy field plants. Subject unsold, cash with order. 


The Winorr Canning Co., Circleville, Ohio. 


For Sale—Cans. 


We Offer Subject to Prior Sale—7,500 Southern Can - 


Company’s No. 10 lacquered cans, in % dozen wooden 
cases, a t$70.00 per thousand, with extra charge for case 
of 15 cents, f. o. b. Philadelphia factory. Address P. J. 
Ritter Co., 1626 Arch St., Philadelphia, Pa. 


Wanted—Miscellaneous. 


WANTED—Two tomato washers, of any style. A. K. 
Robins & Co., Baltimore, Md. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position by practical pickle man, competent 
salter and processor. Also Gerkins Dills and first class sweets. 
Life time experience, steady and reliable. Address Box B-651, 
care The Canning Trade. 


WANTED—Position as superintendent and processor, 
with a large canning company in California, packing all lines of 
vegetables and fruits. Prefer position by the year. Under- 
stand canning machinery, building and remodeling. Also good 
manager of help. Have had over 18 years’ practical experi- 
ence, am a married man, and competent to take full charge, 
so will consider only first class offers. Open for engagement 
at once. High class references furnished. Address P. O. 
Box 641, Dalas, Texas. 


HELP WANTED. 


WANTED—Competent jam and jelly and preserve cook. 
Naboth Vineyard Co., Brocton, N. Y. 


WANTED—Experienced Process man to operate steam 
canning plant. Reference. Chamber of Commerce, Heber 
Springs, Ark. 


WANTED—One Hawkins Universal Exhaust Box, 
with 10 or 12 discs. Must be in first-class condition. The 
Rider Pkg. Co., Inc., Crothersville, Ind. 


WANTED—One Zastrow Steam Hoist, must be in 
first class condition and for quick shipment. A. K. Rob- 
ins & Co., 116 Market Place, Baltimore, Md. 


WANTED—tTwo M. & S. Corn Mixers, One Harris 
Hoist. A. K. Robins & Co., Baltimore, Md. 


\WANTED—Copper Steam Kettles in both 
Stationary and Tilting Kettles. Stationary from 25 to 
600 gallon capacity. Tilting from 25 gals. to 60 gals. 
State whether complete with draw off and iron stand. 
Must be guaranteed not to leak under 125 Ibs. cold water 
pressure test. State lowest prices. Apply Box A-663, 
care of The Canning Trade. 


For Sale--Factories 


FOR SALE—Canning Factory, Jessup, Maryland— 
Washington Branch B. & O. R. R., fifteen miles from 
Baltimore, including large two-story warehouse, good 
sheds, also one or two large houses for employees. 2% 
acres ground, wagon scale, two boilers, two engines, two 
good large wells, water tanks, steam and water piping. 
Plant wired for electric lighting. Attractive price will 
be made covering real estate only, or real estate and 
equipment complete. Tomatoes, stringless beans, apples, 
sweet potatoes and other crops can be contracted for in 
the immediate neighborhood. Address Chas. G. Sum- 
mers & Co., Russell and Worcester Sts., Baltimore, Md. 


WANTED—Competent man to process in corn cannery; 
good position to reliable man. A.K. Robins & Co., 116 Market 
Place, Baltimore. 


WANTED—Competent Man who understands canning 
fruits. State salary and experience. F. Romeo & Co., Inc., 
374 Washington St., New York. 


WANTED—Experienced packer wanted to take charge of 
a factory packing vegetables. Give references; state experi- 
ence and salary desired. Box B-660, care The Canning Trade. 


WANTED—FExperienced canned foods salesman to solicit 
jobbing trade through brokers. Permanent position. Write 
fully, giving references and stating salary expected. Address 
Box B-665, care of The Canning Trade. 


WANTED—Foreman-Processor who can take charge of 
factory if necessary, understands the packing of tomatoes, 


peaches and apples, is a good manager of help and knows the 


Canco Closing Machine. 
ning Trade. 


Address Box B-658, care The Can- 


WANTED—Can Factory Manager, a man of executive abil- 
ity and experienced in the manufacturing of plain and litho- 
graphed cans for specialty business, A very exceptional oppor- 
tunity. State experience, age and salary expected. The R. M. 
Hollingshead Company, Camden, N. J. 


WANTED—Competent man to take charge of our canning 
plant. Must know how to process fruit and vegetables. Also 
must know how to operate and install canning machinery, 
closing machines, etc. Steady work and good pay. D. Canale 
& Co., Memphis, Tenn. 
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THE BALTIMORE BOX AND SHOOK COMPANY 


—MANUFACTURER— 


CANNED GOODS CASES 


901 SOUTH CAROLINE &T., BALTIMORE, MD. 


FOR RUSTY CANS 


Also, colored lacquers for all 
cans new or old. Better pro- 
tect cans before they rust and 
save on “swells, rusties’’, 
clause. 


JOHN G. MAIERS’ SONS 
BALTIMORE, MD. 


EACQUER 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters.. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. La Porte, Indiana 


. 


CANNED FOOD PRICES 


Prices given represent the /owes# figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. (t)Jos. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 


(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 
CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
Balto. N.Y. Balto. N.Y 
ASPARAGUS*—(California) SUCCOTASH!—No. 2, Green Beans...... Out Out PEARSt—No. 3, Standards in Water... 175 Out 
No. 2% White Mammoth.$0Out $4 50 “With Dry Beans Out Out “ Syrup... Se 
Green, 410 SWEET POTATOES!-No. 2, Standard 120 Out PINE- No. 2, Bahama Sliced Extra Out Out 
“White, Large. Out Out No. 3 8td.f.0.b.Balto. 180 Out APPLE*- “ Out 
Peeled, “ Btd. f.0.b.Co. 180 00 “Sliced “ Std. Out Out 
White, Medium... ...... oe “ Std.f.0.b.Co.6 00 00 2%, Hawaii Sliced Extra 425 00 
TOMATOES{-No. 10, Fancy, f.0.b. Bal. Out Out Stand. 
White Small Out “ Fac’y ...... Out ae “ ‘Extra 4 85 
“ Stand. “ Balto5 35 ...... “ “Stand. Out 
Tips White Sq... 4 20 4% “ “ Stand. “ Co..... 5 25 Out ‘Grated Extra Out 
3, Sani. 5% in. cans ...... Out “Stand. Out 
Green, Sq... 395 00 “ “ Cut 10, Shredded Syrup........ 
Rnd... Out —...... “ “ Ex. Std., “ Balto. 200 ...... “4 “10, Crushed Water......... Out Out 
BAKED BEANSH-No. 1, Plain... “ Stand, “ “16 Eastern Pie Water.... Out... 
“1, In Sauce........ 80 “ “ Stand, “ Co..160 _..... “10, . Out Out 
BEANSt—No. 2.8tring, Standard Green 1 00 150 “ 9, Stand., “ i. Black, 
“ “ Cut White 1 00 1 15 Cal. 246s 1 35 
“ Cal. 108......... 5 50 RASPBERRIES§—No 2, Black Water.. ...... Out 
“ 9. White Wax Standard 90 Out TOMATO PULPI-No. 10, Standard.......450  ...... 
10 “ “ Out “ 2 “ 60 Black Syrup. Out 
10, Red...........- . Out 15 00 
“29 80 Out CANNED FRUITS No. 2, Ex. Stan. Syrup..... Out Out 
4 Out } APPLES—No. 10, Me. 6 00 RRIESS— Preserved.............. Out Out 
afte, Extra Preserved... #60 Out 
BEETSt—No. 3, Small. Whole Out 6 “ Out Out 
large, “ .... Out Pe. ‘b, Balto 650 600 Out 
CORNI—No. 2, Std. Evgr., f.o.b. Balto. ...... ut APRICOTS—No. 2%, Cala. Out 
“ Evgr.,f.0.b.Co....140 ...... BLACKBERRIES§—No. 2, Standard...270 Out CANNED FISH 
“Std. Shoepeg f. 0. b. “10, Out HERRING ROE*—No. 2, Standard... 
“ gtd.Shoepegf.o.b.Balto. 150 _...... LOBSTER*—%4-Ib. Fiats 410 
 Ex.8td.Shoepegf.o.b.Co. ...... Out 9 Preserved... Out Out 1-lb. Flats 8 00 
“  Ex.FcyShoepegf.o.b.Co.170 _...... Out OYSTERS§— 5-oz. 
Ex. 8td. Maine Btyle.....160 Out CHERRIES§—No. 2, Seconds,Red....... Out... 
“ Fey. Mn.Stylef.o.b.Bal.165 Out 6-02. 
ad “Fancy f.o.b. Countyv...... ...... Out “ Read “ Out SALMON*—No. 1, Sockeye, Tali Out 
“Extra Std. Western........ ..... Out White “ Out “1, Out 
Standard Western......... ...... Out “ “ 
HOMINY!—NO. 8. Pitted........... Out ...... is 
3, Standard, Bplit......... Out Rea ° Out 
MIXED VEGETA-} No. Kinds....100 ...... GOOSEBERRIES$—No. 2, Stand.. Out 275 
BLES FOR SOUP! 10, Out “ 1 
AND 3: 2, 125 PEACHES*—No. 2%, Cal. Stand. L. .C... 375 Out “ 195 
PEAS!—No. 2, Early Jane Stand... PEACHESt—No. 1, Ex. Sliced Yellow Out Out 1, Columbia, Tall... Out 
Sifted 1% 160 “ Yellow... ...... Out %, 225 
" Extra Fine Sifted......... 2% 220 “ Seconds, White ..... Out Out Medium Red, Talls... ...... 2 60 
Early June Seconds......135 1 40 No. 3, Standaids, White. Out Out 
110 Out White. Out . Out CANNERS’ METALS 
“ “ ExtraSifted 145 Out Yellow Out Out 5tol0tons 1to4tons 
“ Fancy Petit Pois........... Out Out “Selected, Yellow... ...... Out PIG 
PUMPKIN!—No 3 Standard 1 00  Seeonds, White...... Out Out 
27% “ Out PIG LEAD—Omaha or Federal... ............ 8 00 
8, Squash........ 110 “Pies Unpeeled........140  ...... %x% 9x10 8xi 
4AUERERAUT!—No. 2, Standard....... No.0, Wire Coil............ 
10, ~300 300 PEARSt—No. 2, Seconds in Water... 
SPINACH!—No. 3, Standard................. 145 135 TIN PLATES F. B. MILL 
2, 115 “ Ex." in Syrup......150 Out 14x20, 107 Ibs., Base Coke Tin 
” 5 75 “ 3, Seconds in Water............ Out 14x20,100 bs, “ Coke Tin Plate............... 
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American Can Company Can Prices 


Baltimore, January 2nd, 1919 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points,, effective 
January 2nd, 1919, subject to its confirmation and subject to change 
without notice. 


SANITARY - PerM 
No 1 ee eee ee $19 00 
No. 2 eee 34.25 
No. 10 ......0% oe 77.00 

HOLE AND CAP 

SOLDER HEMMED CAPS, WITH CANS 

3-1/16 3.00 


AMERICAN CAN COMPANY. 


Continental Can Company, ‘Inc. 
will quote prices on Cans upon 
application. 


COKE TIN PLATE 


THE 
BETTER 
KIND 
The Carnahan Tin Plate & Sheet Co. 


Main Office & Plant—Canton, Ohio 


Branch Sales Offices: 


New York, N. Y. - - 3902 Woolworth Bldg. 
Montreal, Quebec - - - Board of Trade Bldg. 
Chicago, Il. - - 88S. Dearborn St. 
St. Louis, Mo. - - - - - 311 Wright Bldg. 
San Francisco, Cal. - - - 149 California St. 
Los Angeles, Cal. - - - American Bank Bldg. 
Portland, Ore. - - - Spalding Bldg. 
Seattle, Wash. - - - . Colman Bldg. 
Vancouver, B. C. - Winch Bldg. 


Fidelity Can Company, Balti- 
more, quote prices on Sanitary 
cans for the coming year as 


follows: 
SANITARY CANS Per M 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE 
BALTIMORE - - MARYLAND 


. 
2 
x 
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THE 
AMERI-CAN 
FORK 


for can manufacturers, canners & 
condenseries using open top cans 


No. 1, 2, 14-0z. No. 2% 3 and 
$9.00 


Standard Fork has 14 tines: 
additional tines, 50c per tine extra 


AMERI-CAN FORK, Iron Ridge, Wis. 


KRAUT MACHINES 
Improved Pattern 
Kraut Cutters 


Core Shredders 
also Coring Machines 


Vegetable and Mince 
Meat Choppers 


John E. Smith’s Sons Co. 
Buffalo, W. Y. 


TRIPLE (LIQUID) CRYSTAL (DRY) 

ureka Solderin "RE 

HALF BBLS. 10 LB. CANS 
YOU DO NOT EXPERIMENT WHEN 

YOU USE THIS FLUX. 


THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 


: MAIN OFFICE CLEVELAND, OHIO 
Be FOR SALE AT FOLLOWING BRANCHES AND AGENOI 
nm, Mass. isc. 8. THE GRASSELLI CHEMICAL CO., LTD. 
neinnatti, cago, nn. more 
irmingham, Als. 8t. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. — Montreal, Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. Ban Francisco Hamilton, Ont. 


FIDELITY 
CAN 


BALTIMORE, MD. 


: \ 
| 
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WHICH WAY? 


There are two ways you can take in buying supplies. 


One bears the guide post ‘Not How Cheap, but How Good’’; the other has a signboard 
*‘Not How Good, but How Cheap’’. The careless or the short sighted may confuse these signs and 
take the wrong road—some may even take this second way from choice. The first road is easy 
to travel. It is paved with Standard brands. It is lighted by the steady glow of good profits. It 
leads to the Canner’s Mecca—the city of ever-increasing and contented customers. 


The second road may look still easier to travel in the beginning. But it is filled with shell 
holes where ‘‘Just as Good’’ brands exploded. It is fitfully lighted by the flares of extravagant or 
imaginary profits, which flicker out in darkness. It leads to the Dolorous City of ever-dwindling 
and contentious customers. 


Make no mistake when you choose your road. 
Standard brands make easy travelling. 
Take the Worcester Way. 


You know 
| 
WORCESTER SALT CO. 


Largest Producers of High Grade Salt In The World 
NEW YORK 


Factories: Offices in 
Silver Springs, N. Y. Boston, Columbus, 
Bcorse, Mich. Chicago, Philadelphia. 


The MORRAL 


CORN HUSKER 


Either 
SINGLE or DOUBLE 


The MORRAL 


Either 
SINGLE or DOUBLE 
CUT 
PATENTED 
TESTIMONIAL TESTIMONIAL 
Morral Bros., Morral, Ohio. Eureka, IIl., Dec. 21, 1918. West Poland, Me., Nov. 27, 1918. 
Gentlemen :— Morral Brothers, Morral, Ohio. 

We have been using your husking machines ever since Gentlemen :— : 
you began making them, and probably the best indication of our In reply to your inquiry of Nov. 21, with reference to 
opinion of them is the order we are just placing with you for the Morral double cut cutter purchased of you March 4, 1918, 
six of your new double machines, to replace twelve of the old please be advised that these machines were used at one of our 
single machines which you furnished us on our first order the factories during the season just past, giving us the best of satis- 
year you began manufacturing huskers. faction in every'way. The good work they do proves them, at 

We like the double husker. It saved almost half the floor least to us, far the best cutters on the market. We recommend 
space, almost half the power, and almost half the cost of super- them especially for use in Maine, as the Morral will cut the corn 
vision and maintenance required for single machines. from our short ears and nubbins without waste. - 

Your huskers do good work and they maintain a contin- Our best testimony is our order dated November 12, for 
uous operation, at a speed which gives them great capacity. four new machines for use in 1919. 

Very truly yours, Wishing you success, we are, Ya truly, 
DICKINSON & CO. THE FERNALD KEENE & TRUE CO. 
RD.MS By Richard Dickinson. CLK:C Cc. L. Keene. 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario. 
Sole Agents for Canada. 


WHERE TO BUY 


MACHINERY and SUPPLIES 


Apple, Orange, Pear, og | Machines 
Goodell Co, Antrim, N. H. 
Bottle Capping, Corking, Filling Machines. 
Crown Cork & Seal. o., Baltimore 
Max Ams Machine Co., New York City 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Labeling Machines. i 
Economic Machinery Co., Worcester, Mass 


#oxes and Bex Sheeks. 
Arkansas Veneer Co.. Milwaukee, Wis. 
Balto Box « Shook Co., Baltimore 
Bogert & Hopper. New York. 
canton Box Co., Baltimore, Md. 
Embry Box Co., Louisville, Ky. 
H. D: Dreyer & Co., Baltimore, Md. 
A. W. Pinger, Minineapolic, Minn. 
Boxes—Corrugated, Paper. 
Chas. Boldt Paper Co., Cincinnati, Ohio. 
Hinde & Dauch Paper Co. Sandusky, © 


Grokers. 
J. M. Paver Co., Chicago 
Seggerman Bros., New York City. 
Jos. M — & Co., Baltimore, Md- 


Can Open 
Goodell. oe. . Antrim, N. H. 
Can Making Machi y—Sanitary and Reg- 
ular. 


ma Sanitary Can Machine Co., Los Angeles, 
Cal 


Max Ams Machine Co., New York City 
B. W. Bliss Co., Brooklyn, ‘| & 
John R. Mitchell Co., Baitimore. 
Slaysman & Co.. Baltimore, Md. 
Stevenson & Co.. Baltimore 

Cameron Can Machinery Co., amen: Ill. 


Can Washing 
Morral Bros. orrel, O. 
Sprague Canning Machinery Co., Chicago. 


Catsup Machines. 
F. H. Langsenkamp, Indianapolis, Ind. 
Sinclair Scott Co., Baltimore, Md. 
Sprague Canning Machinery Co.. Chicago. 
The 20th Century Machinery Co., Milwaukee 


Che Stoners 
Goodell Co., N, 


Cider Presses 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 


Continuous Automatic Cookers. 
Anderson-Barngrover Mfg. Co. San Jose, California 
Huntiey Mfg. Co., Silver Creek, N. Y. 
8. O. Kandall's Son, Baltimore, Md. 
4. K. Robins & Md. 
Souder Mfg. Co., Bridgeton, 
Sprague Canning Machinery Co.. Chicago. 


Corn Cookers, Fillers and Mixers. 
Ayars Machine (o., Salem, N, J. 
Morra] Bros., Morral, Ohio. 
A. K. Robins Co., Baltimore, Md. 
Sprague Canning Machinery Co., Chicago. 


Corn Huskers—Silkers, Butters 
Huntiey Mfg. Co., er Creek, N. Y. 
Morra! Bros., Morral, O. 
Peerless Husker Co., Buffalo, N. Y. 


Corn Washing Machines 
Peerless Co., Buffialo, 


Cenveyors—All Kinds. 
H. W. Caldwell & Son Co., Chicago 
La Porte Mat & Mfg,. Co., La Porte, Ind. . 
Link-Belt Co., Chicago 
Weller Mfg. Co., Chicago. 


d Carrying Machines. 

A. K. "Robins & Co., Baltimore, Md. 
Sinclair Scott Co., Baltimore, Md. 
Sprague Canning Machinery Co.. Chicago. 
Zastrow Mach. Co., Baltimore 


Crates (iIrem Process) 
Edw. Renneburg & Sons Co., Beinare. 
Zastrow Mach. Co., Baitimor 


Oftrectery ef Canners, 
Nat. Canners Assn., Washington, D. C. 


Electric Machinery. 


General Electric Co., Schenectady. N. Y. 


Westinghouse Elect. & Mfg. Co., E. Pittsburgh, Pa. 


Elevating 4 
H. W. Caldwell ra Son Co., Chicago 
‘Weller Mig. (o., Chicago. 


Engines, Rollers, Fittings. 
H. W. Caldwell & Son Co., Chicag 
Edw. Renneburg & Sons Co. Baltimore. 
A K Robins & Co., Baltimore, Md. 
Superior Boiler Works, Marion, Ind: 
Weller Mfg. Co., Chicago. 


(See advertisements for details.) 


Evaporators, Juice 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 


tahaust Boxes; (Steam, Centinuous). 
aAyars Machine Co., Salem, N. 
Peerless Husker Co. Buffalo, N. Y 
Sprague Canning Machinery Co.. Chicago 


Factory Buildings, 
The Austin co., Cleveland, Ohio 


Factory Chairs, Stools, Etc. 
Angl Steel Stool Co., Otsego, Mich. 


Fibre Boxes, Shipping Cases. 


Chas. Boldt Paper Co., Cincinnati, O. 
Hinde & Dauch Paper Co. Sandusky, O. 


Killing Machines—All Kinds. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio 
Morral Bros., Morral 
Peerless Husker Co., Buffalo, 
A. K. Robins & Co., Baltimore, Md. 
Sinclair Scott Co., Baltimore, Md. 
Sprague Canning Machiner 5 he Co., Chicago. 
H R Stickney. Portland, 
The 20th Century Machinery Co., Milwaukee 
Wisconsin Chair o., Port Washington, Wis. 


Finishing Machines 
H. Langsenkamp, Indianapolis 
K. Robins & Co., Baltimore 
Scott Co , Baltimore. 
Sprague Canning Mchy. Co.. Chicago. 
Flux 
Grasselli Chemical Co., Cleveland, O. 
A. K. Robins & Co., Baltimore, Md. 


Gears, Silent. 
General Electric Co., Schenectady, NY. 
H. W. Caldwell & Son Co., Chicago 


Gravity Conveyor Systems 
Karl Kiefer Machine Co, Cincinnati. 
Mathews Gravity Carrier Co. Elwood City, Pa. 


iInsurarce. 
Canners Exchange, Chicago. 
(Lansing B. Warner, Manager.) 


Kettles, Process and Jacketed. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
H. Langsenkamp, Ind anapolis, Ind. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Rebins & Co., Baltimore, Md. 
Sprague Canning Machinery Co., Chicago. 
Zastrow Mach, Co., Baltimore 


Katves, Peeling, Etc. 
Goodell Co., Antrim, N. H. 


Labels, 
Chas. Boldt Paper Co., Cincinnati, O. 
H Gamse & Bro.. Baltimore 
RK J. Kittredge & Co., Chicago 
Simpson & Doeller Co., 
Stecher Litho Co.. Rochester, N. Y. 
U, 8. Printing & Litho. Co., StGinclanati & Baltimore 


Labeling Machines. 
Economic Machinery Co., 


Fred H. Knapp Co., Baltimore. 
Morral Bros., Morral, O. 


Lacquer. 
John G. Maiers’ Sons, Baltimore. 
Seely Bros., Blaine, Wash. 


Lacquering Machines. 
Seely Bros., Blaine, Wash. 


Meters-Flew, Steam, Air and Gas 
General Electric Co., Schenectady, ie 


Liquid Sugar. 
Archbold Mfg. Corp., Rochester. N. Y. 


— Supplies, Pulleys, Etc. 
. W. Caldwell & Son Co., Chicago 


Electric. 
General Electric Co., Schenectady, 
Westinghouse Elect. & Mfg. Co., E. sPitveburgh, Pa. 


Oyster Machinery. 
Edw. Renneburg & Sons Co., peinere 
Zastrow Mach, Co., Baltimor 


Paints. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
John G. Maiers Sons, Baltimore, 


Pasteurizers, Juice 
The Hydraulic Press Mfg. Co., Mt. Meead, O. 


Paste. 


Fred H. Co., Baltimore. 
_E J. Judge, San Francisco. 


Machinery 
Ferrell & Co., Saginaw, Mich. 
RA Mfg. Co.. Silver Creek, N. Y 
Sprague Canning Machinery Co.. 
Wisconsin Chair Co,, Port Washington, Wis. 


Pea Viner Feeders 
A. T. Ferrell & Co., Saginaw, Mich 


Knives 
ell Co., Antrim, N. H. 


Peeling Tables—Temawes. 
Ayars Machine Co., Salem, N. s. 
The Link-Belt Co., Chicago. 
Sprague Canning Machinery Ca.. Chicago 


Pineapple Machinery. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co.. Baltimore. 
Zastrow Machine Co., Baltimore 


Transmitting Machinery - 
Caldwell &8on Co., Chicago 


Pulp Machinery. 
F. H, Langsenkamp, Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co.. Chicago. 
ey Mfg. Co., Chicago. 
he 20th Century Machinery Co., Milwaukee 


Salt 
Worcester Salt Co., New York 


Sanitary Cans and Closing Machines. 
American Can Co., New York, Baltimore. 
hicago, San Francisco. 
Max Ams Machine Co., New York City 
— Sanitary Can Mac hine Co., = Angeles 


Atlantic Can Co., Baltimore. 

W W. Boyer & Co., Baltimore. 

Cameron Can Machinery Co., Chicago, Ill. 

Continental Can Co., Syracuse, Chicago, 
Baltimore. 

Fidelity Can Co., Baltimore, Md. 

Heekin Can Co., Cincinnati 

Phelps Can Co., Baltimore, Md. 

Southern Can Co., Baltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Seeds. 
Leonard Seed Co., Chic 
Bristol, Pa. 


D. Landreth Seed Co., 
J, B. Rice Seed Co., Cambridge. N. Y. 


Sealder, Tomate, ete. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., shiver’ Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore 
A. K. Robins & Co., Baltimore, Md. 
Sprague Canning Machinery Co... Chicago. 
Superior. Boiler Works, Marion, Ina. 


Solder, Babbit Metal Etc. 
Union Smelting & Refining Co., Newark, N. J 
Baltimore. 
String Bean Machinery. 


A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., ‘Bilver Creek, N. Y. 
Invincible Grain Cleaner Co. 


ver Cree 
J. Lewis, Middlepost. N. 
Canning Machinery ce. Chicago 


Sugar 
American Sugar Rfng. Co., New York 


Sugar Syrups. 
Archbold Mig. Corp.. Rochester, N. Y. 


syrupers (Automatic). 
Ayars Machine Co., Salem, N. J. 
E. J. Judge, San Francisco. 
Peerless Husker Co., Buffalo, N. mo 
Sprague Canning Machinery Co.. Chi 
The 20th Century Machinery Co.. Milwaukee 
Tanks 
Baltimore Cooperage Co., Baltimore 
W. E. Caldwell Co., Louisville, Ky. 
Tin Plate. 
American Sheet & Tin Plate Co., 
ttsburgh Pa 
Carnahan Tin Plate & Sheet Co., Canton, Ohio 
Tomato Washers 
Ayars Machine Co. Salem, N. J. 


hh? ee 


‘Tes 
tar 


General Electric Co., Schenectady, N V 
Westinghouse, Elect. & Mig. Co., E. Pittsburgh. Pa. 


Valve and Cooker Packing 
Goodsell Packing Co., Chicago 


Washers—Fruits and Vegetables. 
Ayars Machine Co., Salem. N. J. 4 


CANNING TRADE. 


_ | A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 


for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


| Weorcester, Massachusetts 


We Will Give Real Service 


To any reliable packer who wants business in New York. 
Have SOLD goods on this market SUCCESSFULLY for years. 
Have the CONFIDENCE of every buyer in the territory. 


Have ample capital and a disposition to help any dependable packer to make 


a SUCCESS of his business. 
Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
Have the EXPERIENCE of a practical canuer and wholesale grocery 


buyer to assist our sales force. 


Have a RECORD of RESULTS. 


| Every advantage we have is at YOUR service if YOU WANT RE- 
| SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
out of this market. We know there are many in this position, and would like 
} to hear from them. 
| 


| SEGGERMAN BROS, Inc. 
91 Hudson Street, New York 
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CONTINENTAL 
CAN 


COMPANY 


INC. 


ESTABLISHED 1878 


: $3.00 per year 


THE CANNED FO 'D AU ‘HORITY OF THE WORLD Canada. $4.00 per year 


Foreign $5.00 per year 
Entered as second ciass matter at the Post Office at Baitimore, Md. under Act of March 3, 1879. 


Vol. 42 Published at BALTIMORE, (every) MONDAY JULY 14, 1919 No. 46 


Sanitary 


THE SIGN 
BETTER CANS 


AMERICAN CAN COMPANY 


THIS IS THE 2179th WEEKLY ISSUE 
OF 


THE CANNING TRADE. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the two upper spindles, coarse grind the 
fruit which passes down to the fine saws on the two lower spindles, 
from there it falls into a tub under the machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge to two sides of the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS. 
BOXES, PACKERS’ suPPLiEs, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
ST. PAUL 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, BENJAMIN HAMBURGER 
Vice-President, Joun R. Baines 
Treasurer, LEANDER LANGRALL Secretary, Wu. F. Assau 
COMMITTEBS: 
Executive: Cuas. G. Summers, Jr. 
F. A. Torscu 
Arbitration: H. P. StRasBauGH F. A. Curry 
C. J. GEO.N. NumsEn J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON Hampton STEELE 
E. F. Toomas J. O. LANGRALL 
Legisiation: E.C. Wurtz J. F.Hicks T. 
Gro. N. Numsen J.8S. Gress 
Claims: Frep W. WaGNER Leroy LANGRALL 
A.J. Hupsarp Jas. B. Pratt Jno. W. 
Hospitality: W. E. H. W. Kress 
Rost. A. SrnDALL Rost, A. Rousz 
Brokers: Jno. R. Barnes HERBERT C. ROBERTS 
Wma. GrREcHT 
Agriculture: SILvER 
ALBEET T. 
Counsel: Ext FRANK 


Chemist GLASER 


Epw. A. Kerr 


H. A. STRasBavGH 


WHEELING CANS 


Excel In 


STRENGTH 


and 


CLEANLINESS 


Wheeling Can Co. 


A. A. Morse, Vice-Pres. & Gen’l Mngr. 
WHEELING, W. VA. 
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w Jersey. 


Ayars Machine Company, 


Brighton, Colo. Nov. 18, 1918. 
Ayars Machine Company, 
Salem, N. J. 
Gentlemen: 

With reference to the Rotary Toma- 
to Filler which we installed this year, 
will say that we are very much pleased 
with the work this machine does. 
This is the third one we have installed, 
and we would not be without one. As 
for hand pack, there is no comparison 
between the amount of labor required 
for the two methods. The quality of 
the tomatoes packed by your Filler 
makes us grade them as ‘‘Extra 
Standard.’’ 

Yours very truly, 
Kuner Pickle Company. 


Ayars Single Rotary Measure Tomato Filler 


This Machine puts the tomatoes into the Can without waste 
and without cutting or mashing, in the same condition as 


they were when put into the hopper. 


OVER 400 IN USE LAST SEASON 


Ayars Machine Company, new jersey. 


BROWN, BOGGS CO., Lrp., Hamitron, Ont., Sole Agents for Canada. 
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The Retailer KNOWS 


The retailer has been educated to a high grade pack. He de- 
mands it. Cans that spoil on his shelves get a mighty bad reputa- 
tion—one that’s hard to live down. 

The growing demand for a first class pack is stimulating the 
adoption of Anderson-Barngrover Standard Continuous Agitating 
Cookers as standard equipment throughout the fruit-growing world. 

These machines produce a perfect cook—free ‘‘swells’’— 


100% good. 
“Improves The contents of the cans are perfectly cooked because the cans 
the are rolled through the machine, the contents being thus gently 
; agitated and the heat driven quickly to the center. The cause of 
Pack— ““swells’’—an imperfect cook—is eliminated. 
and Therefore ‘‘swells’’ are a thing of the past for the plant 
equipped with these modern cookers. 
Cuts the And at the same time—the Anderson-Barngrover Continuous 
Cost” Agitating Cooker cuts the cost of the pack—by cutting the time 


from 50% to 75% and by performing automatically what old 
style methods leave for human hands. 


Write—and let us tell you more about this better Way of 
cooking. 


ANDERSON-BARNGROVER MFG. CO. 
332 West Julian St. | SAN JOSE, CAL. 


Eastern Representative: S. 0. Randall’s Son, Baltimore, Maryland 
Canadian Representive: The Brown, Boggs Co., Hamilton, Canada 


Anderson-=Barngrover Standard 
Continuous Agitating Cooker 
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THE BOOK YOU NEED! 


Thoroughly Revised and Up-to-date 


‘“‘T do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 


go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


Factory Operation and Process Times 


It is the best insurance against Mistakes 


THE ONLY 


BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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For Grading, Washing, Blanching, Cutting and Filling 


BEANS well cleaned and packed bring prices that show 
satisfactory profits to the Canner. 


Our sales to the up-to-date Packers show we have the 
machines that make them money. 


REPEAT ORDERS SHOW SATISFIED CUSTOMERS 


Green Pea Machines 


For Grading, Washing, Blanching, have never been equalled. 
Our Briners, Elevators, Picking Tables are so generally 
used as to be called standard. 


THESE ARE THE PROFIT MAKERS FOR CANNERS 


Huntley Mfg. Co., 
Silver Creek, N. Y. 


A. K. ROBINS & CO., Agents 
Baltimore, Md. 


Brown, Boggs Co., Ltd. 
Hamilton, Ont., Can. 
Agents for Canada 


| : String Bean Machinery 
e . | | | 


